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The Company

More Information:

   www.frf.org

Florida Retail Federation
A statewide trade association founded in 1937, the 
Florida Retail Federation (FRF) protects Florida's 
retailers by lobbying the state Legislature and 
providing cost-saving services. FRF was founded 
to promote a healthy, free enterprise system in 
Florida. 

Their purpose is to strengthen and support a 
favorable business environment where retailers 
and their suppliers can grow and prosper. By 
protecting Florida's retail industry, FRF is preserving 
and fostering the foundation of our country's 
economy.

Mission

The Florida Retail Federation's mission is to advocate, promote, and 
safeguard retailing.

Core Values

At the Florida Retail Federation, they believe in...

• Florida and its future

• Relationships

• Honoring its commitments

• The retail industry and its 
future

• Profitability

• Leadership 

• Innovation and creativity

• Sound public policy

• Social responsibility

• Diversity

• Representative Democracy

Leadership's Message   

Since being founded in 1937, the dedicated men and 
women of the Florida Retail Federation have worked 
steadfastly, contributing their time and talents to 
create the brand that is the Florida Retail Federation 
today. 

Click to view FRF's 
2015 Annual 

Report

Click to view FRF's 
2016 Impact Report

http://www.kochind.com
http://www.frf.org/
http://www.frf.org/files/2015_AR.pdf
http://frf.org/files/2016_Impact_Report.pdf
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Team Retail
Whether it's a statewide issue affecting 
retailers as a whole, a regulatory proposal 
impacting a specific industry segment, or a 
local ordinance of concern to a mainstreet 
merchant, the Florida Retail Federation is front 
and center advocating on its members' behalf.

Team Retail advocacy lowers retailers' cost 
of doing business by letting lawmakers 
and regulators know the impact of their 
policies on the business environment. 

Team Retail works diligently to unite and amplify the industry's voice 
and ensure that legislators and others understand how specific actions 
or inactions affect the state's retailers and ultimately, Florida's overall 
economy. Team members are vigilant year round, attending rule hearings 
and committee meetings, building coalitions, working with legislators 
and members, and constructing a proactive agenda to foster a positive 
business environment.

The mission of FRF's Advocacy, Intervention and Political Team (AIP) is to 
maintain a favorable economic climate for retailers and their suppliers to 
grow and prosper.

Retail Councils: Advancing Industry Segments

The Councils of the Florida Retail Federation allow members to focus on 
areas of specific interest to them and their businesses and meet others 
who share similar concerns. Through focused communications and 
services, each council works to keep its members aware of legislative, 
regulatory, and other issues affecting their businesses. 

Industry

Florida's retail industry is richly intertwined with the history of Florida 
and remains critical to the state's development. A robust retail industry is 
vital to the overall health of Florida. The economy is further stimulated by 
retailer's impact on manufacturing, distribution, construction, real estate, 
transportation, and other industries that benefit from a thriving retail 
marketplace.  

Florida retailers provide one out of every five jobs in the state, pay more 
than $49 billion in wages annually, and collect and remit more than $20 
billion in sales taxes for Florida’s government each year. More than three 
out of four of Florida’s budget dollars come from retail-related activity.

Company Information

Team Retail:  The Voice of 
Florida Retailing

http://www.kochind.com
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FRF Member Services
Membership in FRF can help businesses of all sizes 
and types cut their costs, grow revenue, and increase 
their bottom lines. Many retailers have found that the 
savings derived by using even one of FRF’s value-
added programs can more than offset their annual 
dues investment. Plus, FRF’s statewide advocacy 
and intervention initiatives save retailers millions of 
dollars each year by ensuring that legislators and 
others understand the impact of their actions on 
Florida businesses. Through the OrdinanceWatchTM 
monitoring service and select intervention, FRF 
is helping retailers with local government as well. The bottom line: 
membership in FRF is a sound business investment that gives members 
voice power and buying power. Key member benefits include:

• FRF's Members 401(k) Advanatage EMPOWERS SUCCESS with a 
proactive ongoing process for company's retirement needs and 
responsibilities, which effectively manages the members' plan, their 
vendors, and the their participants' pay. 

• FRF's Workers' Compensation Insurance, Comp Dividend program, 
is an incredible opportunity to experience guaranteed cost savings 
as much as 20% of premiums. This workers compensation program 
means a more accessible and affordable option for FRF members 
throughout Florida by expanding the pool of eligible businessess 
due to lowering the audited discounted premium to $750 or more 
(previously $5,000).

• FRF's Private Insurance Exchange has plans that let members 
control their business' healthcare expenses while providing more 
personalized coverage options to their employees.

• Printing Made Easy

• Remote Check Deposit

• Check Guarantee

• Gift and Loyalty Programs

• Bank Processing

• Discount Shipping

Services

Click to view 2016
FL Business 
Regulations

http://www.kochind.com
http://frf.org/index.php/member-services/members-401-k-advantage
https://www.frf.org/index.php/member-services/workers-compensation-insurance
http://frf.memberbenefits.com/employer-groups/
http://frf.org/index.php/member-services/printing-made-easy
http://frf.org/index.php/member-services/remote-check-deposit
http://frf.org/index.php/member-services/check-guarantee
http://frf.org/index.php/member-services/gift-and-loyalty-card-programs
http://frf.org/index.php/member-services/bankcard-processing
http://frf.org/index.php/member-services/discount-shipping
https://www.frf.org/files/regulatory.pdf
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Florida Retail Federation Team
Board of Directors

Since the association's inception, dedicated retail 
professionals have generously donated their 
time and talents through service on the board of 
directors to create, grow, and protect the retail 
industry and the Florida Retail Federation brand. 

In the 1930s, a wave of anti-business legislation 
swept through Florida, culminating in a 1935 
law that created one of the most discriminatory 
business taxes in the nation. In that year, the 
Florida Legislature levied an occupational tax on 
retailers ranging from a $10 license fee plus a half-percent tax on gross 
receipts for a single store, up to a $400 license fee and 5 percent tax on 
gross receipts for chain stores. A small group of dedicated businessmen 
rose to the challenge of fighting this injustice. In 1937 the Florida 
Chain Store Association, which would eventually become the Florida 
Retail Federation, was born. In the 75 years since then, the Florida 
Retail Federation has grown into a statewide organization universally 
recognized as The Voice of Florida Retailing.

“From its founding, the Florida Retail Federation has been driven by 
companies and individuals who are passionate about defending the retail 
industry,” says Rick McAllister, FRF’s president and CEO from 2001 to 2015. 
“Today’s retailers are carrying on that proud legacy by advocating for the 
free market principles that allow our industry to thrive.”

Team Retail Professional Staff

The professionals united through the Florida Retail Federation, Florida 
Retail Federation Services, Inc., the Florida Petroleum Marketers and 
Convenience Store Association, the Georgia Retail Association and 
the Georgia home Furnishings Association are dedicated to serving 
all segments of the retail industries of Florida and Georgia. Team Retail is 
committed to helping members build their businesses and achieve their 
goals by delivering quality service, products, and knowledge. They are 
The Voice of Florida Retailing.

Executive Committee

Randy Miller
Current President & 

CEO

http://www.kochind.com
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Daniel J. Doyle, Chairman of the Board
Daniel J. Doyle is the Senior Vice President, Chief Human Resources 
Officer for Beall’s, Inc., a 500+ store chain based in Bradenton, Florida 
which operates department and outlet stores.

Dan has over 30 years of retail experience in Human Resources, Loss 
Prevention and Risk Management areas having held prior positions at 
both the Marshall Field’s and Lord & Taylor department store chains.

Dan holds a BA degree from the University of Wisconsin – Madison. He 
is the current Chairman of the Board of the Florida Retail Federation 
and past chair of the NRF Loss prevention Council .  Dan is a Certified 
Forensic Interviewer (CFI) and serves on  a number of industry related 
councils, including as a Director for the Center for Interview Standards 
and Assessments, LTD.

During his career, Dan has been a frequent conference presenter and has 
been regularly interviewed by a number of media outlets; including ABC’s 
20/20, the Wall Street Journal, NY Times and USA Today on various retail 
related issues.

Casey Cesnovar, Vice Chairman
In 2007, Mr. Cesnovar joined Walgreens as a Manager of State 
Government Affairs responsible for 8 southern states as well as Puerto 
Rico. In August of 2010, he was promoted to Sr. Manager of State 
Government Affairs responsible for all State Government Affairs activity 
on the east coast. In March of 2012, Mr. Cesnovar was promoted to 
Director of State Government Affairs where he oversaw state activity 
across the country. Currently, Mr. Cesnovar holds the position of Sr. 
Director, State & Local Government Affairs. Prior to joining Walgreens, Mr. 
Cesnovar spent nearly five years as a Professional Sales Representative for 
TAP Pharmaceuticals. Before that, he worked for the Lt. Governor of the 
State of Illinois where he served as the Assistant to the Deputy Chief of 
Staff and was eventually promoted to Director of Advance. Mr. Cesnovar 
received a BA in Political Science from DePaul University, Chicago. Mr. 
Cesnovar lives in Libertyville, IL with his wife Karin and daughters Sophia 
(9) and Caroline (6).    

Executive Committee

Daniel J. Doyle

Casey Cesnovar

http://www.kochind.com
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Paul Imbrone, Executive Committee 
Chairman
Mr. Imbrone is the Vice President of Government and Public Affairs at 
Macy's Inc. He has held senior management positions in the Macy’s 
organization throughout his 40 years of service with the company, on 
both the Operations and Merchant sides of the business.  He has had 
responsibility over Loss Prevention, Risk Management, Public Relations, 
Communications, Business Continuity, Licensed Business and Tenant 
Property Operations. He is the Executive Committee Chairman of the 
Board at Florida Retail Federation. Previously, he was Chairman of the 
Board from 2012 to 2015 at FRF. He also serves as an executive member 
on the Miami-Dade Homeless Trust, helping solve homeless challenges in 
the Miami community, and on the board of the South Florida Behavioral 
Health Network. Mr. Imbrone also serves on the Public Policy Committee 
of the United Way of Miami and serves on other state Executive Retail 
Association Boards such as Texas, Louisiana, Georgia, and Puerto Rico.

 FRF Helps in the Community

Paul Imbrone

http://www.kochind.com
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President and CEO
Role

The Board of Directors delegates the duties, administration, operation 
and management of its property, funds, and business to the President 
and Chief Executive Officer.  The President performs the duties of Chief 
Executive Officer supervising the personnel, programs and activities in 
accordance with the mission, strategic plan, policies, and goals of the As-
sociation.  The President is responsible to the Board of Directors for: 

 � Development of a strategic planning document and preparation of a 
proposed budget for presentation at the Annual Board of Directors 
meeting.

 � Overseeing and approving the selection, performance appraisal, 
release, terms, compensation, and benefits of all Association 
employees.

 � Serving as the Chief Executive Officer, responsible to the Board of 
Directors, for the effective conduct of the affairs of the Association. 

 � Recommending and participating in Board formulation of Association 
mission, policies, priorities, related programs, and activities.

 � Establishing and maintaining an environment to ensure and promote 
legal and ethical compliance, diversity and inclusion in the workplace

 � Developing entrepreneurial and visionary strategies to maintain, 
enhance and establish new member benefit opportunities and non-
dues revenue resources.

 � Outreach to members at all levels, small, medium and large.

Responsibilities 

 �  Develops Association plans and recommendations for presentation 
to the Executive Committee and Board of Directors.

 � Establishes the organizational structure for the staff and office.  
Recruits, hires, and develops staff and administers an effective 
personnel program, which includes position descriptions, 
performance standards, performance appraisals, and a compensation 
system.  Establishes administration policies and procedures.

 � Manages the finances of the Association, including the preparation 
and implementation of an annual budget, compensation levels and 
long-range forecast of needs.  Keep Executive Committee and Board 
of Directors fully aware of financial status and provides for the annual 

Position Information

http://www.kochind.com
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audit by an outside accounting firm.  Manage and increase reserves.

 � Represents the Association in negotiations with representatives of 
government, business, labor, and other organizations, and holds 
news conferences, delivers speeches, and appears before legislative 
committees and other organizations and entities to present the 
Association's viewpoints, positions and goals. 

 � Maintains an aggressive, proactive and successful governmental 
affairs program that represents the interests of the membership to 
the Florida and Georgia legislatures, the executive branch of state 
government and its agencies, the federal government, and local 
government entities when necessary.  Supports these efforts by 
building coalitions with statewide and local organizations who have 
mutual goals.

 � Develops and supervises an effective program of marketing, 
membership development, membership retention and member 
benefit services, with a long-term goal of becoming the most 
effective program of any state association.

 � Produces and distributes timely and useful publications that are 
responsive to the needs of the membership.

 � Organizes and conducts a successful annual meeting, Board 
meetings, and Executive Committee meetings.

 � Examine the feasibility and put into place management of sub-groups 
interested in contracting with the Association for management 
services.  Overall responsibility for the administrative and legislative 
needs of various sub-groups, contracting with the Association.

 � Partners with Universities and other education providers to develop 
and grow educational programs to provide for better qualified job 
applicants for the industry.

 � Establishes and coordinates the activities of various industry specific 
councils.

 � Serves as President of the PACs, researching and recommending 
candidate support to the PAC Board of Directors.  Insures adequate 
funds are raised for the PACs.

 � Performs all tasks with a clear understanding that the Association 
exists for its members and that membership development, 
membership benefit programs, non-dues revenue sources and 
member retention is the lifeblood of the Association.

http://www.kochind.com
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Required Skills 

 � Communicates effectively and candidly – verbal, written, and 
presentation; gives clear direction, is approachable, relates well to 
others, engages all levels, provides and seeks feedback, actively 
listens.

 � Possesses excellent administrative and organizational skills with a 
high level of attention to detail, prioritization, managing multiple 
tasks and safeguarding confidential information.

 � Leads through positive influence, encourages teamwork, 
demonstrates strong character, builds partnerships, models 
leadership with motivation, inspiration, passion and trust.

 � Builds an effective and productive team that values diversity, integrity 
and honesty. 

 � Provides clear and strategic direction and goals, plans and organizes 
well, sets a simple and achievable course of action, reviews progress, 
stays focused, meets or exceeds goals.  Understands retailing and the 
marketplace.

 � Meets deadlines, negotiates conflicts, prioritizes work under pressure, 
and demonstrates a high level of judgment, flexibility and stress 
tolerance.

 � Demonstrates determination to move an organization forward.  

Qualifications

 � 10 years’ experience in a comparable industry (association 
management and government relations).

 � Experience and proven success at managing multiple business 
portfolios.

 � Bachelor’s degree preferred.  Training and experience can be 
substituted for a formal degree.

 � Strong experience and success in working with a Board of Directors.

 � Proficient in current Office Applications and Social Media 
Communications.

 � Some travel required.

http://www.kochind.com
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Tallahassee, FL
Best known as Florida's capital city, Tallahassee shares a deep-rooted 
history and culture with unparalleled natural adventure and an upbeat 
vitality. From performing arts to outdoors and nature, Tallahassee offers 
something for everyone. 

Located in the Florida panhandle, just 30 miles from the Georgia line, 
Tallahassee has majestic Live Oaks, miles of breathtaking canopy roads 
and real hills to make a county drive worth the gas.  Add miles of winding 
trails for hiking and biking as well as paddle-friendly rivers all the way to 
the coast, and there is no reason to ever be bored.  Speaking of the coast, 
some of the nation’s most beautiful beaches are just a short drive away.

From filet on linen tablecloths to fresh oysters on a clean paper towel, 
Tallahassee offers an incredibly wide assortment of dining options.  If 
you prefer making dinner yourself, stop by a local farmer’s market or 
grab fresh seafood caught just hours earlier in the Gulf.  There is even an 
official burger trail with a checklist to compare in an ever-growing battle 
for the area’s best.

There is no shortage of local establishments ready to make sure you 
enjoy your evening with friends.  From downtown to Midtown to College 
Town, there are flowing beverages, plenty of dancing and maybe just a 
little too much karaoke.  For those looking for a calmer evening out, there 
are regular concerts in the new Cascades Park amphitheater, ballet, and 
symphony performances as well as trolley rides to everything from art 
collections to rock walls.

If you enjoy playing sports – from tennis and golf (traditional and disc) 
to softball and soccer, Tallahassee has numerous parks, courts, fields and 
a Parks & Recreation Department rated as the nation’s best.  If you prefer 
watching, Tallahassee is home to the best college sports in the nation.  
Florida State football and women’s soccer have won recent national 
championships, and there are collegiate sports on the calendar all year 
long.

For generations, students have come to school here and never left.  
Native Tallahasseeans spread their wings as young adults only to 
return and raise their families here.  Employees from bigger cities come 
expecting little and then retire here years later. People feel safe in 
Tallahassee and want their kids to grow up here.

More than anything else, Tallahassee has maintained its Southern, 
small-town charm even as it evolves into a high-tech home to research, 
innovation and influence. 

St. Teresa Beach

Cascades Park Amphitheater

Florida State University 

Tallahassee Skyline

Area  Information

http://www.kochind.com
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General Area Links
City of Tallahassee                         
https://talgov.com

Greater Tallahassee 
Chamber of Commerce                                    
http://www.talchamber.com/

Shopping
The Centre of Tallahassee                                  
http://thecentreoftallahassee.com/

Governor's Square                       
https://www.governorssquare.com

Arts and Entertainment                                      

Visit Tallahassee                                 
http://www.visittallahassee.com/

Midtown Arts and Entertainment                                   
http://www.midtownarts.org/

Capital City Amphitheater                                        
http://www.
capitalcityamphitheater.com/

Sports                                     

Florida State Seminoles                               
http://www.seminoles.com/

Florida A&M Rattlers                              
http://www.famuathletics.com/

Education
Leon County Schools                        
http://www.leonschools.net/

Tallahassee Community College                       
https://www.tcc.fl.edu

Florida State University                         
http://www.fsu.edu/

Florida A&M University                         
http://www.famu.edu/

Real Estate
Zillow - Tallahassee                    
http://www.zillow.com/
tallahassee-fl/

Trulia - Tallahassee                              
http://www.trulia.com/FL/
Tallahassee/

News                                                                
Tallahassee Democrat                                           
http://www.tallahassee.com/

WCTV                                                
http://www.wctv.tv/

Tallahassee, FLLocation Links

http://www.kochind.com
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Skill Survey 
President & CEO 

Name:        Date:       
 

1. Outline University Degree(s):  
(Please provide the Name, the Location, and the Phone Number of each 
Institution) 

      

2. Outline your expertise, including years' experience, in association management, 
governmental relations management, and/or related management of volunteer driven 
organizations. 

      

3. Describe your experience creating and driving successful programs to grow membership, 
retain existing members and increase the visibility of your organization. 

      

4. What has been your direct involvement working on initiatives with volunteers at the local, 
state and/or national level? What were the initiatives that you were directly involved in 
accomplishing?  

      

5. Share an example that demonstrates your ability to drive a successful governmental affairs 
program. Outline the issues in question and the steps you took to represent the interests of 
your members,employer or constituents. 

      

6. What level of financial controls have you been responsible for creating and/or managing? 
And, what budget, accounting and reporting systems do you have expertise with? 

      



7. What has been the typical annual budget - dollar amount that you have been responsible 
for directly managing? How successful have you been at operating within the approved 
budget and/or managing deviations from the budget? Please describe your process for 
creating an annual budget. 

      

8. Outline your management experience, what is the largest organization you have led? How 
many direct reports did you manage and what were their job functions? How many indirect 
reports fell under your leadership? 

      

9. Please describe your philosophy on training staff? How you support and develop those who 
work for you. 

      

10. Every leader faces challenges with Boards, staff/employees, members,finances, turnover, 
etc. Describe when you have had to make a difficult and unpopular decision that was in the 
best interest of your organization, yet had to suffer the repercussions and live with the fall 
out. 

      

11. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      

12. Have you ever applied, either directly or through a third party, for any role with Florida 
Retail Federation? If so what was the date of your most recent application (month/year)? 

      

Relocation Acknowledgement Agreement 
As evidenced by my initials below, I       acknowledge the requirement to relocate to the 
Tallahassee, Florida area for the specific opportunity with Florida Retail Federation and am 
willing to do so if hired. I fully understand that this acknowledgment is a requirement for the 
interview process and states that I have already spoken with any necessary parties (i.e. spouse, 
significant other, children, parents, etc.) who may directly be impacted by my final decision to 
relocate. 

Initials               



 
References  
Please provide three to six references. The first priority is current and/or past supervisors, then 
employees, then peers, then customers (where appropriate). 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567,  
Email: bob.smith@abccorp.com. Was Business Director, my direct supervisor, while I was a 
Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 

1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       
 

 



Our Candidate Comparison Score Card is to be completed on every candidate you have 
now screened as a potential fit. If you can tell that some of the candidates are probably 
Low level (in a superficial overview) in comparison to others you set those aside now 
and just score the rest. The Score Card will help you objectively weigh all the Must 

Haves and even the preferences in such a way that at the end of using the Score Card 
process you can be pretty sure who the High plus candidates are, who the High 

candidates are, and who the Medium candidates are. Then we focus on scheduling for 
the High Potentials. 

 

  

 

Candidate Comparison-Scorecard   Grader's Name: 

Candidate Name:   Grade: 

Client Name: Florida Retail 
Federation 

  
Hiring Mgr: Daniel J. Doyle 

Position: President & CEO   HR Contact:  

Salary Range:  
  

Candidate 
Base:                        Bonus: 

Communications: L = Heavy Accent - Hard to Understand    M = Accent - Understandable    H = No Accent 

- Easy to Understand 

Comment: 
  

 
  

Attribute H/M/L Comment 

1. Education 
H = MBA 
M = Master Degree in related areas 
L = Bachelor Degree in related area 

    

      



2. Association Management 
Experience 
H = 10+ years of experience in 
Association Management or 7+ years 
of experience in comparable industry 
M = 7-10 years of experience in 
Association Management or 5-7 years 
of experience in comparable industry 
L = 7 years or less of experience in 
Association Management or 5 years or 
less of experience in comparable 
industry 

    

      

3. Creating and Driving Successful 
Programs 
H = This is a significant part of current 
role 
M = Has done this in a previous role 
L = Minimal experience in this area 

    

      

4. Direct Involvement 
H = This is a significant part of current 
role 
M = Has done this in a previous role 
L = Minimal experience in this area 

    

      

5. Ability to drive a successful 
governmental affairs program 
H = Well-defined answer indicating 
success in leading a governmental 
affairs program 
M = General answer indicating 
success in this area 
L = Answer does not indicate success 
in this area 

    

      

6. Financial Controls Expertise 
H = This is a significant part of current 
role 
M = Has done this in a previous role 
L = Minimal experience in this area 

    

      



7. Budgeting Experience 
H = Well defined answer that 
demonstrates success in managing 
substantial budget 
M = General answer that indicates 
some success in this area 
L = Answer does not indicate success 
in this area 

    

      

8. Team Management Experience 
H = Has managed teams (directly and 
indirectly) of 50+ people 
M = Has managed teams (directly and 
indirectly) of 25-50 people 
L = Minimal team management 
experience 

    

      

9. Philosophy on Training Staff 
H = Well defined answer indicating 
success maintaining and growing 
association/group as a business 
M = General answer indicating 
success in this area 
L = Answer does not indicate success 
in this area 

    

      

10. Faced Challenge Example 
H = Specific example that outlines 
roadblocks and demonstrates success 
M = General answer that indicates 
some success in this area 
L = Answer does not indicate success 
in this area 

    

      

Grading Point System: 
H’s = 4 
M’s = 3 
L’s = 2 
Bonus Points = .5 

Now add up the numerical value of 
each grade and then divide by the 
total number of grades 

  

Total Points:  

Divided by 10 grades =  

Avg. Grade:  
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