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EP Minerals
In 1843, the two Conkling brothers began manufacturing paint pigments 
under the brand name Eagle. In 1916, Judge Oliver Picher merged his 
lead mining company with the Eagle paint company to form Eagle-Picher 
Lead - later renamed EPMC (EP Management Corp). This forerunner of the 
current company began the steady process of transforming EP Minerals 
into an industry leader by offering the most advanced products and 
technology of the time.  

EP Minerals mines, processes, and markets quality diatomite and 
perlite products.  Since building two additional plans and establishing 
substantial mine reserves in Nevada Oregon, EP Minerals, LLC. has 
become the fastest growing producer of diatomaceous earth (DE) 
products as well as a leading supplier of perlite filter aids.

EP Minerals now has  broad capabilities to serve a multitude of filtration, 
functional additive and absorbent applications, and serves a diverse, 
stable customer base with no customer representing more than 5% of 
total sales.  In addition to a strong platform in core markets, EP Minerals 
has also developed a significant presence among new applications. Their 
broad portfolio supplies a diverse customer base across a wide range of 
end use markets.

Product Information
The company pioneered the development and production of granular DE 
absorbents and entered the filter aid market in the 1950’s. To this day, EP 
Minerals, LLC. continues to deliver the highest quality filter aids and fillers 
for paints, catalyst supports, and polyethylene film with its trademarked 
Celatom® products AXIS® and PLAYBALL!®. They are EP Minerals, LLC. soil 
amendments and conditioners for enhancing landscaping, golf courses 
and ball park infields.

Useful in a variety of surprising applications, EP Minerals, LLC. products 
demonstrate their versatility by:

§  Reducing harmful contaminants in potable water, filtering wastewater 
and helping clean-up industrial spills for a healthier environment 

§  Filtering insolubles out of beer and wine for improved taste 

§  Helping golf courses and other landscaped areas absorb and hold 
water, reducing the amount of water used, thus saving money and 
conserving resources More Information:

www.epminerals.com

Company Information

http://www.kochind.com
http://www.epminerals.com/
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§  Minimizing the impact of rain on the baseball field allowing the team to 
get back into play quickly and safely 

Substantial ore reserves, multiple manufacturing sites, and a history of 
progress and product innovation, promise EP Mineral customers that they 
will continue to meet the challenge of creating and delivering quality 
products for existing, new, or emerging markets. 

Corporate Culture
EP Minerals culture can be described as engaging.  They are results 
driven and believe strongly in a balanced scorecard approach.  Their 
management team is relatively fresh to the company, is young and 
very entrepreneurial and they like to take risks while still managing the 
consistent growth and profitability. The leadership team also promotes 
healthy debate amongst their employees. Employees are encouraged 
to socialize together outside of work and get involved within the 
community.  Currently there are established groups of employees who 
play softball, participate in triathalons and go cycling together. New 
groups form on a regular basis. They also have at least one community 
event each quarter working with Non-Profit organizations like Habitat for 
Humanity and The Make a Wish Foundation.

http://www.kochind.com
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Gregg Jones, Hiring Manager
Gregg is an accomplished senior 
manager with an extensive 
history of success in medium 
to large sized industrial 
businesses, and a solid record of 
accomplishments. Gregg is an 
experience leader, working with 
industrial businesses faced with 
complex strategic challenges and/
or static performance through 
applying effective sales, strategic 
marketing, business development, 
and change management skills.  

His proven leadership experience in Western Europe and North 
America as a business leader, salesman, marketer, and problem solver 
have demonstrated an amazing capacity for customer and market 
understanding concerning market strategies and new product 
development initiatives.  

With a Bachelor in Chemical Engineering and a Master of Science in 
Chemical/Polymer Science, Gregg brings an unquestioned proficiency to 
the table in the technical side of the projects and prcocesses he oversees.  
And with an additional Master of Business Administration, his ability to 
manage effectively and sensibly is well-established.

He is both a principled and professional leader who values candor, 
communication, and trust.  His focused, conscientious style is tempered 
with common sense demeanor and an executive-level presence.

Management Information

http://www.kochind.com
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Director of Marketing
The Director of Marketing is based in Reno, NV, and reports directly to the 
Vice President of Global Sales and Marketing.  This position is responsible 
for developing marketing strategies and targeting new opportunities for 
several applications for which EP’s industrial minerals are used including 
but not limited to Building Products, CASE (Caulks, Adhesives, Sealants 
and Elastomers), Oil Drilling Development, Biofuel,  Energy, and Paper.  
This position is a key member of the Sales and Marketing team and will 
provide leadership and direction in aligning marketing goals to meet 
operations capabilities.  The responsibilities of this position include but 
are not limited to:

§  Develop and execute a strategy to grow the industrial minerals 
business from existing production assets. 

§  This will include sourcing and developing new markets and customers.

§  Work with our sales force to increase industrial minerals sales in various 
markets.

§  Provide leadership for our new product and/or marketing activities in 
various markets.

§  Manage pricing, profitability and forecast future demand.

§  Develop strong and sustainable relationships between EP Minerals and 
our third party suppliers.

§  Act as an interface between the Company’s sales, technology and 
operations groups with regard to product management and/or 
capacity utilization issues.

§  Identify and develop new market opportunities.

§  Participate in trade shows and marketing promotional and training 
materials development.

Candidate Requirements

The Director of Marketing must possess strong business acumen, be 
technically adept with a strong sales aptitude, and demonstrate a solid 
record of accomplishment in sales and marketing.  The ideal candidate 
will have 5+ years of marketing and/or product management experience 
with a proven track record of developing successful marketing programs 
and strategies.

Position Information

http://www.kochind.com
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Other requirements include:
§  A technical degree (chemistry or chemical engineering) or equivalent 

experience.  An MBA is a plus.

§  Demonstrated strategic thinking and strong creative problem solving 
capabilities.

§  Experience supplying products into filtration, manufacturing, 
construction. 

§  Experience selling or marketing industrial minerals, including perlite, 
diatomite and cellulose.

§  The desire and ability to assume positions of greater responsibility 
within the organization over time.

§  The ability to work with a high degree of autonomy.

§  The ability to think strategically, to see and take advantage of new and 
emerging market trends.

§  Detail oriented and the ability to multi-task.

§  Excellent organizational skills and follow-through.

§  Excellent Training skills, including PowerPoint skills.

§  Solid analytical skills with strong Excel capabilities.

§  Strong communication skills.

§  Travel required including international travel.

http://www.kochind.com
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Reno, NV
Living in Reno means belonging to a vibrant community that really does 
have something for everyone. Many residents enjoy living in our exciting 
urban downtown, while others prefer our family-oriented neighborhoods 
with excellent parks, and even others are at home in the quiet foothills 
of the Sierra Nevada mountains. With Reno borders spanning over 100 
square miles, versatility is our way of life.

Reno is a world-class tourist destination with a rich arts scene and year-
round outdoor activities. The community has something for everyone 
and is a mere 45 minutes from Lake Tahoe and some of the country’s best 
ski resorts.

Reno, the Biggest Little City in the World, rests at a comfortable 4,400 feet 
above sea level, and gets over 300 sunny days each year. 

Area Information

http://www.kochind.com


EP Minerals
Director of Marketing and New Business Development 8

Ropella | Executive Search and Consulting — Chemical and Allied Industries | www.ropella.com

Reno Events and Attractions
The Theater Coalition
 The mission of The Theater Coalition is to foster collaboration, excellence, 
and diversity in theatre arts and education, and to ensure quality 
performance facilities for the performing arts in northern Nevada.

Reno Jazz Festival
 The University of Nevada, Reno is proud to sponsor the Reno Jazz 
Festival, known as one of the finest jazz festivals in the world, bringing 
together some of the best and brightest young talent in the country. Each 
year the festival hosts jazz students and scores of jazz educators, mentors 
and superstars who conduct clinics and competitions during the three-
day event.

Nevada Museum of Art
Divided into five focus areas, the permanent collection of the Nevada 
Museum of Art, Reno, consists of over 1,900 works of art organized 
around the general themes of land and environment. The museum also 
features traveling exhibitions.

Hot August Nights
Hot August Nights is the biggest Reno event of the year. It’s a celebration 
of everything to do with classic cars, vintage rock ‘n roll, and the American 
era of the 50s and 60s when cruising, sock hops, and high school proms 
were all the rage. Hot August Nights in Reno is a party that takes over the 
town during its run. Classic cars fill the streets, rock ‘n roll fills the air, and 
entertainment galore makes Hot August Nights the premier fun festival in 
Reno.

Sparks Hometowne Farmer’s Market
Produce and other goodies from Reno / Tahoe farmers’ markets isn’t 
necessarily the cheapest around, but they are the freshest. You’ll know 
what I mean when you taste a farmers’ market peach or fresh Nevada 
grown vegetable. Compared to the supermarket stuff, it’s no contest. 
There’s a farmers’ market going somewhere near you almost every day of 
the week.

Great Reno Balloon Race
Always held the weekend after Labor Day, this event features three days 
of a mass ascension of over 100 of the nation’s top hot air balloonists 
competing in multiple competitions for a prize purse. A trademark of the 
race is the Dawn Patrol that takes place before the sun rises and provides 
an amazing spectacle as balloons glow, twinkle, and fly against the dark 
sky. 

http://www.kochind.com
http://www.theatercoalition.org/
http://www.unr.edu/rjf/
http://www.nevadaart.org/
http://www.hotaugustnights.net/
http://www.ci.sparks.nv.us/living/com_events/farmers_market/
http://www.renoballoon.com/
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Reno, NV Links

Reno Area Links
City of Reno 

Reno.com

Reno - Tahoe Airport

Visit Reno

NV Energy

Truckee Meadows Water 
Authority

Arts & Entertainment
The Reno Philharmonic 
Orchestra

National Automobile 
Museum

Wild Island Family 
Adventure Park

Artown

Sierra Safari Zoo

Fleischmann Planetarium and 
Science Center

Education
Washoe County School 
District

University of Nevada Reno

Morrison University

Shopping
The Legends at Sparks Marina

The Summit

Riverwalk District

Professional Sports
Reno Aces

Reno Bighorns

Local News Publications
Reno Gazette-Journal

Northern Nevada Business 
Weekly

Nevada Sagebrush

Reno News and Review

Real Estate
Ferrari-Lund Real Estate

Prudential Nevada Realty

Buyer Agents Remaklus Realty

Gateway Properties

http://www.kochind.com
http://www.cityofreno.com/
http://www.reno.com/
http://renoairport.com/
http://www.visitrenotahoe.com/
http://www.nvenergy.com/
http://www.tmh20.com/
http://www.tmh20.com/
http://www.tmh20.com/
http://www.renophil.com/
http://www.renophil.com/
http://automuseum.org/
http://automuseum.org/
http://wildisland.com/
http://wildisland.com/
http://www.renoisartown.com/
http://www.sierrasafarizoo.org/
http://planetarium.unr.nevada.edu/
http://planetarium.unr.nevada.edu/
http://www.washoe.k12.nv.us/
http://www.washoe.k12.nv.us/
http://www.unr.edu/home/
http://morrison.anthem.edu/
http://www.experiencelegends.com/
http://www.thesummitonline.com/reno/index.html
http://www.renoriver.org/
http://www.renoriver.org/
http://web.minorleaguebaseball.com/index.jsp?sid=t2310
http://www.nba.com/dleague/reno/
http://www.nba.com/dleague/reno/
http://www.rgj.com/
http://www.nnbw.com/
http://www.nnbw.com/
http://nevadasagebrush.com/
http://www.newsreview.com/reno/home
http://www.newsreview.com/reno/home
http://www.ferrari-lund.com/
http://www.prunevada.com/kietzke/default.aspx
http://homebuyersfriend.com/
http://www.gatewayproperties.com/
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Skill Survey for: Director of Marketing & New Business Development 

Please type your answers in blue. 

 

 

Name: Date:   

 

1. Outline University Degree(s) with date(s): 
(Please provide the Name, the Location and the Phone # of each Institution 
& YOUR BIRTHDATE – so we can conduct degree confirmation check.) Note: This date is 
required in degree confirmation checks and will only be used for that purpose. Your birth 
date will not be supplied to the client.   
 

2. Describe your experience with selling or marketing industrial minerals, including perlite, 
diatomite and cellulose (if no experience describe closely related specialty chemical 
products). 
 

3. Outline your experience in supplying industrial minerals (if no experience describe closely related 
specialty chemical products) specifically into 1) Building Products, or 2) Paints & Coatings, or 3) 
the CASE markets (Caulks, Adhesives, Sealants, and Elastomers) or 4) Biodiesel/Ethanol 
markets or 5) Oil Drilling Development or 6) Paper Production. 
 

4. Describe your experience significantly expanding into new markets and/or applications, 
specifically within any or all of the markets mentioned in Question #3.   And what was your 
greatest percentage of annual revenue increase. 
 

5. Describe a project where you demonstrated that you have the ability to think strategically 
and take advantage of new and emerging market trends. 
 

6. Tell us about your specific experiences involving marketing (PR, Adv., Trade shows, promotion, 
pricing, competitive analysis, etc...)  

 
7. Describe your experience acting as an interface between a company’s sales, technology 

and operations groups with regard to product management and/or capacity utilization 
issues. 
 

8. What is your comfort level with extensive domestic and international travel? 
And…do you have a maximum % level of travel or # of days away from home for work you 
could sustain? 
 

9. What are your circumstances regarding relocation to the Reno, NV area? Are there any 
special issues we should be aware of? (Such as selling your home? Spouse’s work? 
Ages/relocating children at home? Joint custody issues? Parental care?) 



10. If asked one of the following questions during an interview, how would you answer? 
 
Why are you considering this opportunity?  (and/or)  
 
What’s motivated you to consider a job change at this time?  
 

11. Tell us about any non-compete, restrictive covenants, and/or employer restrictions that you 
may have.  Please provide these documents for our review. 
 

References  

Please provide three to six references. The first priority is customers, past bosses, then 

employees, then peers. 

 

Example: Bob Smith, currently – Global, VP of Global Sales and Marketing at ABC Minerals 

412-123-4567, Email: bob.smith@abcminerals.com. 

Was Director of Business Development, my direct boss, while I was Business Development 

Manager at ABC Minerals. 

 

 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 

1)  

 

2) 

 

3) 

 



 
Our scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can tell that 
some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside now 
and grade the rest.  The scorecard will help you objectively weigh all the Must Haves and even the preferences in such a 
way that at the end of using the scorecard process you can be pretty sure who the A plus candidates are, who the A 
candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

 
 
  

Candidate Comparison - Scorecard                      Grade:_____                    Grader’s Name:________ 

Candidate Name:                                                                                                   

 

Client Name:  EP Minerals                                   Hiring Mgr’s Name: Gregg Jones 

 

 
Position: Director of Marketing & New Bus Dev   HR Rep’s Name: Steve Blackhall  

 

Attribute A/B/C Comment 

1. Education 
A = BS in Chem or Chem E, plus MBA 
B = only BS in Chem or Chem E 
C = only BS in something other than above 

  

   

2.  Exp selling or marketing industrial minerals or 
closely related specialty chemicals 
A = Yes 
B = Somewhat 
C = No 

  

   

3.  Exp supplying minerals or specialty chemicals 
into 1) Bldg Products, or 2) Paints & Coatings or 
3) CASE Mkts or 4) Biodiesel/Ethanol Mkts 
A = Yes 
B = Somewhat 
C = No 

  

   

4. Exp expanding into new mkts or applications. 
Greatest % of increase 
A = Yes  
B = Somewhat  
C = No  

  

   

5. Exp acting as an interface between a 
company’s sales, technology and operations 
groups with regards to product mgmt and/or 
capacity utilization issues. 
A = Yes  
B = Somewhat 
C = No 

  

   

6.  Willingness to Travel 
A = Yes 
B = Somewhat 
C = No 

  

   



 
Our scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can tell that 
some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside now 
and grade the rest.  The scorecard will help you objectively weigh all the Must Haves and even the preferences in such a 
way that at the end of using the scorecard process you can be pretty sure who the A plus candidates are, who the A 
candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

   

7. Relocation to Reno, NV 
A = Yes, no issues and/or lives in the area 
B = Some issues but nothing major 
C = Will have major issues relocating 

  

   

8. Non-compete, or employer restrictions 
A = No issues  
B = Some issues but very minor 
C = Yes, major red flags. 

  

   

9.Compensation: 110K to 130K with bonus 20% 
A = 110K to 130K 
B = 90K to 100K or 140K to 150K 
C = below 90K or over 150K 

  

   

10.Job Changes/Stability 
Total Number of Job changes: 
Total number of yrs working: 
Average number of yrs at each job: 
A=Avg. yrs = 5-10 
B=Avg. yrs = 3-5 
C=Avg. yrs >3  

  

   

Grading Point System: 
A’s = 4 
B’s = 3 
C’s = 2 
Bonus Points = 1 
Now add up the numerical value of each grade and 
then divide by the total number of grades 

 Total Points 
 
Divided by __ grades = 
 
Avg. Grade 
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