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Roquette Group
The Roquette group is one of the 5 world 
leaders in the starch manufacturing 
industry (#2 in Europe, and #1 in 
France and India), as well as being the 
world leader in polyols, and 2nd in 
maltodextrins worldwide. They are also 
the leading European producer of 
pyrogen free raw materials and cationic 
starches. In 2015 it achieved a turnover 
of 3 billion euros.

The Group’s research activities cover biochemistry, microbiology and 
analytical control fields as well as the development of new technology 
and applications.

Thanks to 300 researchers and technicians, Roquette’s Research Centre 
files 25 to 30 patent applications a year, signs more than 100 research-
partnership agreements and has built close cooperation ties with 
universities and laboratories around the world.

 With nutrition health and vegetal-based chemistry, Roquette is today 
exploring fresh opportunities in terms of sustainable development and 
renewable agro-resources (which include micro-algae).

Roquette is a trusted supplier to highly technical industries such 
as human nutrition, paper and board, fermentation, chemistry, 
pharmaceuticals, cosmetology, and animal feed, to name the most 
significant ones.

This range of applications reflects an innovative spirit and focus on 
diversification and quality which Roquette wishes to symbolize.

The Roquette group is present throughout 
the world through 30 establishments 
including 20 production sites in Europe, 
Asia and North America.

 Backed by an international network of 
offices and agents, 8,000 employees are 

devoted to technical and sales assistance 
for the customers in more than 100 
countries and satisfy their stringent 

demands for supply reliability and quality.

Company Information

More Information:

   www.roquette.com

Roquette Worldwide
Click to explore locations

Offering the best 
in nature

http://www.roquette.com/
http://www.roquette.com/roquette-worldwide-international-presence/
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Roquette America
Roquette America is part of the Roquette 
group, the world leader in polyols 
and one of the top-ranked processors 
of starch globally. Roquette America 
combines advanced science with an 
entrepreneurial spirit to partner in 
product development for the food, 
human nutrition, pharmaceutical, 
animal nutrition, and industrial markets.

The company operates on the front lines of trends in green chemistry 
and human nutrition, and are proud to display their commitment to 
sustainability and health and wellness.

Trusted by companies of all types for polyols, starches, proteins and 
derivatives, fibers, and sweeteners, Roquette America is committed to the 
highest quality not only in their raw materials but also in their production 
process. Traceability, production techniques, analytical controls, and their 
research-partnership agreements have made them leaders in customer 
service and satisfaction. With their state-of-the-art Customer Innovation 
Center in Geneva, IL, which they designed and built specifically for 
customers, they work alongside partners to create breakthrough, quick-
to-market applications that are healthy, nutritious, and good for us and 
the world that sustains us.

Roquette University

As part of the unique offerings at the Customer Innovation Center, they 
provide Roquette University educational courses and workshops for 
the Human Nutrition, Pharmaceutical, Industrial, and Animal Nutrition 
markets. These complimentary courses feature lectures on up-to-the-
minute topics, market trends, and regulatory affairs from Roquette 
America scientists and industry thought leaders.

To round out the in-depth technical 
knowledge and product development 
expertise of the lectures, Roquette 
University courses include application 
demonstrations and tastings in their 
Culinary Demonstration Kitchen. With a 

convenient Chicagoland location, Roquette 
University is a unique value to customers 
and partners across the  country.

Company Information

Where  Imagination 
meets Application 

More Information:

   www.roquette 

america.com

Roquette University

http://www.kochind.com
http://www.roquetteamerica.com/
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Roquette America - Pharmaceuticals
Roquette America not only provides high quality ingredients, enabling 
excipients, and active ingredients, they also offer analytical and 
formulation support and regulatory and quality compliance assistance. 
As part of their commitment to sustainable science, to making the 
world a better place for everyone, Roquette committed to innovation 
in pharmaceutical and nutraceutical technology using renewable raw 
materials. Whether it is a product development partner for oral care, mass 
medication injectables, syrups and liquids, coatings, direct compression 
tablets, or stable excipients, they offer trusted, reliable, high quality 
solutions for companies and consumers in the pharmaceutical and 
nutraceutical markets.

Scientific progress provides them with new molecules for new 
treatments. The effectiveness of new medicines depends on the active 
ingredients but also on the associated excipients used in the formulation.

Pharmaceutical companies in many countries have every confidence in 
Roquette, in its quality of research and in the reliability of its products.

Roquette provides the most evolved forms of technology to 
pharmaceutical laboratories and patients, through its involvement in 
major development projects.

Their ingredients and excipients have their origins in the abundant 
harvests of agriculture: in renewable raw materials as wheat, maize (corn), 
potatoes or peas.

Their expertise turns nature to advantage in a multitude of 
pharmaceutical applications, including:

• Solid dosage forms

• Excipients for liquid forms

• Paste forms

• Injectable solutions

• Clinical nutrition

• Excipients for pharmaceutical 
confectionery

Market Area

Paste Forms
NEOSORB®

Solid dosage forms
PEARLITOL®, STARLAC®

Excipients for liquid forms
LYCASIN®

Excipients for pharmaceutical
confectionery

SweetPearl®, XYLISORB®

http://www.kochind.com
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Caroline Garrison, Global Head of Marketing    
Pharma Business Unit
Caroline Garrison's extensive background in global marketing and 
business development in health-related fields is the perfect backdrop to 
her role at  Roquette America. Her natural ability to understand markets 
and customer value drivers lends itself well to her highly successful career 
as the Global Head of Marketing - Pharma Business Unit. 

Caroline has skill in developing competitive advantages and programs 
for growth. Her skill in developing lasting customer intimacy in global 
markets has made her a respected business management professional 
in foreign cultures. She is a high performer  in small to large matrix 
organizations. 

She holds a MBA from Baker University and a BA in International Relations 
from William Jewell College.

Hiring Team

Caroline Garrison

Click to visit the Roquette America YouTube Channel to learn more 
about their company.

Roquette America: Offering the best of nature

http://www.kochind.com
https://www.youtube.com/channel/UCrHNnNMCNne-qefJF5LDcNw
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Area Market Manager - Americas
Role

Responsible for market planning, directing, and coordinating the devel-
opment of the designated/specific market areas and the implementation 
of such programs, including product brand management, product market 
positioning, market promotion, competitive analyses and customer mar-
keting research, and guiding the development and implementation of 
new product and market business by working with the Innovation Team.  

Responsibilities 

 � Research and analyze customer, their value drivers, market needs and 
interests

 � Develop and lead customer projects within the designated/specific 
segment market 

 � Direct interface with customers, technology and technical sales to 
promote designated/specific market segment 

 � Identify new opportunities for existing and new products within the 
designated/specific market   

 � Communicate with diverse functional groups to convey customer and 
market needs and feedback on market trends 

 � Implement “Go To Market Strategies” (Product / Pricing / Promotion 
/ Place) within the market area based on customer needs and value 
drivers

 � Contribute to market segments (key drivers, trends, growth, players, 
needs) and work closely with global marketing

 � Define new product development needs for the Area in coordination 
with Global Marketing

 � Contribute to the MTP (Mid-Term Plan) and work closely with sales 
teams to ensure strategies and value propositions are translated into 
commercial actions and deliverable

 � Assess market acceptance for priority solutions and follow 
performance indicators

Position Information

http://www.kochind.com
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Area Market Manager - Americas
Qualifications

 � BS/BA degree in Marketing, Mathematics, Science, Engineering, 
associated field (MS preferred; MBA is a plus) or equivalent 
experience

 � Minimum of 5 years’ experience in Marketing

 � Marketing with focus on Pharma highly desired

 � Additional experience in sales, product management, technology 
project management, manufacturing project management, or a 
combination of experience in these areas is desired but not required

 � Demonstrated leadership skills and ability to work with minimal 
supervision

 � Demonstrated behaviors including self-directed, strong 
organizational skills, and detail oriented

 � Demonstrated strong motivational skills

 � Demonstrated strong communication skills up and down the 
organization and customers, including face to face and written 
presentation

 � Demonstrated ability to manage projects effectively; project 
development experience preferred

 � Demonstrated ability to take initiative and be self-motivated, result-
oriented, and committed to the role 

 � Demonstrated ability to adopt a business-mindset and to work cross-
functionally 

 � Demonstrated strong statistical analysis and business financial skills 

 � Demonstrated passion and skill sets for self-directed customer 
interaction, effective customer development, and problem-solving 
activities

 � Willingness to travel, as needed, to perform the role

Position Information

http://www.kochind.com
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Area Information Geneva, IL 
Located 40 miles west of Chicago, Geneva is within easy driving distance 
of a major metropolis while offering the charm of a pleasant suburb. 
This city of roughly 19,000 people offers an extensive shopping district, 
established neighborhoods, an award-winning school system, and 
extensive recreational opportunities.

Geneva is known for its excellent schools. There are 6,000 students in nine 
schools in the 23-square-mile school district, which is comprised of one 
high school, two middle schools, and six elementary schools.

Geneva is well known in the region as a quaint, charming, historic town. 
Part of what creates Geneva’s character is its historic architecture. Trees 
and yards are an integral part of Geneva’s sense of place. Geneva still 
retains a large number of its mid-to-late 19th century homes. Many are in 
specific architectural styles such as Italianate, Greek Revival, and Queen 
Anne. Many of the older houses are of a common vernacular and built 
in some part with locally-quarried stone found along the river. These 
separate styles blend together to create an atmosphere of refined and 
understated elegance, perhaps reflecting the taste of the New England 
roots of Geneva’s earliest settlers.

Geneva is a popular tourist destination with its scenic location along the 
Fox River and well-known shops and restaurants. Downtown Geneva is 
home to a marketplace of over 100 specialty shops nestled in historic 
storefronts and charming Victorian style homes, while also offering the 
Geneva Commons, which provide large name-brand stores for one stop 
shopping convenience.

Geneva boasts beautiful natural areas with access to winding bike trails, 
cross-country skiing, kayaking, canoeing, horseback riding, and nature 
trails including the renowned Fabyan Forest Preserve. The park district 
has constructed bike/pedestrian trails, playgrounds, parks, athletic fields, 
an outdoor aquatic center & water spray ground, a community center, a 
recreation center, two fitness centers, and a skate park as well as many 
acres of open space. Geneva has 50 parks, occupying over 700 acres and 
3,000 recreation programs offered annually.

Geneva provides ample opportunity for recreation, whether one enjoys 
exceptional music, attending Broadway caliber productions, exploring 
local museums, or even catching a ball game (Geneva is home to the 
professional minor league baseball team, The Kane County Cougars). 
This city hosts many annual festivals and community events giving it a 
distinctly “hometown” feel.

Geneva, IL

Historic Geneva

Fox River

Dutch Windmill

http://www.kochind.com
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General Area Links
City of Geneva                             
http://www.geneva.il.us/

Welcome to Geneva, IL              
http://www.genevachamber.com/

Shopping
Geneva Commons                        
http://shopgenevacommons.com/

Kane County Flea Market                       
http://www.kanecountyfleamarket.
com/

Music and Entertainment                                        
Dellora A. Norris 
Cultural Arts Center                                             
http://norrisculturalarts.com/

Hemmens Cultural Center                                             
http://www.cityofelgin.org/index.
aspx?NID=1570

Paramount Theatre                                             
http://paramountaurora.com/

Steel Beam Theatre                                   
http://www.steelbeamtheatre.
com/

Fox Valley Ice Arena                                             
http://fvia.us/

Historical Sites
Preservations Partners of Fox Valley                
https://ppfv.org/

Geneva Historical Center                                        
http://ww.genevahistorycenter.
org/genevahistorycenter.html

Parks
Geneva Parks District                                                 
http://www.
genevahistorymuseum.org/
genevahistorycenter.html

Education
Geneva School District                        
http://www.geneva304.org

Sports                                                          
Kane County Cougars                 
http://www.milb.com/index.
jsp?sid=t446

Real Estate
Zillow – Geneva, IL                       
http://www.zillow.com/geneva-il/

News                                                               
ABC 7 News                                                
http://abc7chicago.com/place/
geneva-il/

Daily Herald - Geneva
http://www.dailyherald.com/
community/geneva/

Geneva, ILLocation Links

http://www.kochind.com
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If you have open positions in your organization, 
give us a call and put our people and our process 

to work for you.

ROPELLA
G R O W I N G  G R E A T  C O M P A N I E S

TM

8100 Opportunity Drive, Milton, Florida 32583
850-983-4777 | www.ropella.com

For more information contact:

Robbie Ropella

President, Executive Search

Ropella  

850-983-4883

robbie@ropella.com

http://www.kochind.com
http://ropella.com/toc.htm


Skill Survey 
Area Market Manager 

Name: Date: 

1. Outline University Degree(s):
(Please provide the Name, the Location, and the Phone Number of each
Institution)

2. Provide an overview of your marketing and product management expertise, including years' 
experience, in pharmaceutical/pharmaceutical ingredients and/or related,highly regulated,
industries

3. Outline the marketing function(s) with which you have experience such as market strategy
design, marketing communications, website design and optimization, launch management,
product management, etc. Which of these functions have you experienced the most
success in? Which do you enjoy the most?

4. Describe the P&L responsibilities you have held, include the dollar value of the business
you directly manage, and the size of marketing budgets you were given to work within to
support those business? Did you have full authority over the spend for those budgets?

5. Give an overview of your experience completing market share assessments and creating
marketing strategies to grow key segments.



6. Share an example that showcases your ability to look beyond immediate circumstances, 
think strategically and create long term strategies leading to commercial success. 

      

7. Outline your experience with product pricing and using and creating calculators to 
determine and/or defend pricing strategy. 

      

8. Share an example that demonstrates your ability to function effectively in a cross-functional 
team and acquire buy-in and cooperation from people who are not your direct reports to 
successfully complete a product launch, marketing or market development project. Use this 
opportunity to showcase your network building, influencing and communication skills.  

      

9. What metrics did you use to decide that the project described in the previous question was 
a success? What other strategies do you regularly employ to decide the success or failure 
as well as future room for improvement of your projects? 

      

10. What is your comfort level with travel? Do you have a maximum % level of travel or # of 
days/weeks away from home that you could sustain? 

      

11. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

12. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      

13. Have you ever applied, either directly or through a third party, for any role with Roquette? If 
so what was the date of your most recent application (month/year)? 

      

Relocation Acknowledgement Agreement 
As evidenced by my initials below, I       acknowledge the requirement to relocate to the 
Geneva, Illinois area for the specific opportunity with Roquette and am willing to do so if hired. I 
fully understand that this acknowledgment is a requirement for the interview process and states 
that I have already spoken with any necessary parties (i.e. spouse, significant other, children, 
parents, etc.) who may directly be impacted by my final decision to relocate. 

Initials               



 
References  
Please provide three to six references. The first priority is current and/or past supervisors, then 
employees, then peers, then customers (where appropriate). 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567,  
Email: bob.smith@abccorp.com. Was Business Director, my direct supervisor, while I was a 
Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 
1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       
 

 



Our Candidate Comparison Score Card is to be completed on every candidate you have 
now screened as a potential fit. If you can tell that some of the candidates are probably 
Low level (in a superficial overview) in comparison to others you set those aside now 
and just score the rest. The Score Card will help you objectively weigh all the Must 

Haves and even the preferences in such a way that at the end of using the Score Card 
process you can be pretty sure who the High plus candidates are, who the High 

candidates are, and who the Medium candidates are. Then we focus on scheduling for 
the High Potentials. 

 

  

 

Candidate Comparison-Scorecard   Grader's Name: 

Candidate Name:   Grade: 

Client Name: Roquette   Hiring Mgr: Caroline Garrison 

Position: Area Market Manager   HR Contact: David Soldan 

Salary Range: 120K-140K   Candidate 
Base:                        Bonus: 

Communications: L = Heavy Accent - Hard to Understand    M = Accent - Understandable    H = No Accent 

- Easy to Understand 
Comment: 
     

Attribute H/M/L Comment 
1. Education 
H = Bachelors degree in Pharma or 
Biopharharma  
M = Bachelors degree in a technical 
area of study 
L = +1/2 point for MBA 

    

      
2. Marketing Experience 
H = 7+ years of experience  
M = 5-7 years of experience 
L = 5 or less years of experience 

    

      



3. Marketing Functions 
H = Has experience with 3 or more 
marketing functions 
M = Has experience in 1 or 2 
marketing functions 
L = Majority of experience is in a 
single area 

    

      
4. Marketing Budgets 
H = Has had full authority on a 
significant marketing budget 
M = Has had some input on the spend 
of a midsized or larger marketing 
budget 
L = Has limited experience managing 
marketing budgets 

    

      
5. Market Share Growth 
H = Significant sales/market 
expansion noted that demonstrates 
success with great examples 
M = General answer indicating 
success in this area with few 
examples 
L = Answer does not indicate success 
in this area 

    

      
6. Strategy and Analytical Skills 
example 
H = Well defined answer with great 
examples that indicates strong 
analytical skills and strategic thinking  
M = General answer indicating 
analytical skills and strategic thinking  
L = Answer does not indicate proven 
analytical skills 

    

      
7. Product Pricing Strategy 
H = This is a significant part of current 
role 
M = Has done this in a previous role 
L = Minimal expertise in this area 

    

      



8. Communication Skills 
H = Well developed people skills, able 
to communicate and work effectively 
with subordinates, peers, subordinates 
and corporate lead 
M = General answer that indicates 
some success in this area 
L = Answer does not indicate success 
in this area 

    

      
9. Metrics/Strategies 
H = Answer provides specific 
strategies for measuring success and 
identifying areas of improvement 
M = Broad answer indicating 
understanding in this area 
L = Answer does not demonstrate 
expertise or success in this area 

    

      
10. Travel 
H = Road warrior open to >40% travel 
M = Prefers 30%- 40% travel 
L = Requires less than 30% travel 

    

      
11. Non-Compete 
H = No relevant non-compete or non-
disclosure in place 
M = Peripheral non-compete or NDA 
which may limit some activity for a 
period of time 
L = Significant applicable non-
compete or extremely limiting NDA 

    

      
Grading Point System: 
H’s = 4 
M’s = 3 
L’s = 2 
Bonus Points = .5 

Now add up the numerical value of 
each grade and then divide by the 
total number of grades 

  

Total Points:  

Divided by 11 grades =  

Avg. Grade:  
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