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Reckitt Benckiser (RB)
The Company
Reckitt Benckiser is a 
global success story in 
Health, Hygiene, and Home 
products. Their success is 
led by successful brands 
like Lysol, Durex, Clearasil, 
Finish, Mucinex, Woolite, and 
Resolve that aim to achieve 
global market leadership. 
Their vision is a world where 
people are healthier and live 
better. Their purpose is to make a difference by giving people innovative 
solutions for healthier lives and happier homes.

The financial figures speak 
for themselves. Year after 
year, RB has consistently 
delivered the fastest growth 
in their sector. In 2013, 
they exceeded targets in 
a challenging economic 
climate, with net revenue 
increasing by 5%. Like-for-
like growth was at +5%, well 

ahead of their market growth, driven by sustained strong performance in 
emerging market areas and the Europe & North America region.

RB focuses heavily on markets with significant growth potential. For 
example, they invest heavily in the relatively new automatic dishwashing 
category rather than in the congested laundry detergent category. 
Instead of investing in generic soaps and cleansers, RB specializes in 
the fast-growing young skin care category. By seeking out fast growing 
categories where there is real consumer demand, the company can 
maximize both returns and growth.

Within these fast growing categories, RB invests disproportionately in 
their 19 Powerbrands. 16 of these 19 are now No.1 or No.2 worldwide. RB 
tops the league for their rate of product innovation – on average, 30% of 
revenue comes from innovations launched in the last three years. Since 
2000, the company has consistently outperformed their industry peer 
group.

Company Information

More Information:
www.rb.com

Top Cleaning Solutions

Solutions for Every Room
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The Values
 � Achievement: Don’t just aim high; strive for 

outperformance.

 � Entrepreneurship: Daring to be different, 
taking calculated risks.

 � Partnership: Leveraging relationships for 
outperformance.

 � Ownership: Doing whatever it takes to win.

The Culture
RB is different: ‘“good enough” isn’t good enough for them. Every day, 
across 60 countries, the company strives to find even better ways to give 
people innovative solutions for healthier lives and happier homes.

They’re just as demanding of their social and environmental impact, 
too. RB has cut their carbon footprint by 20% in just 5 years and set new 
2020 targets; cutting water use by a 1/3, carbon by a 1/3 again, and for 

a 1/3 of sales to come from more 
sustainable products. As one of Save 
the Children’s largest FMCG partners, 
Reckitt Benckiser is now committed 
to helping them stop one of the 
biggest killers of children under five.

RB is not just one of the world’s 
largest health, hygiene and home companies – RB is the one changing 
the game.

No one day is the same at RB. Every day, they challenge the tried and 
tested, because they want to create better: better products, better ways 
of doing things and, of course, better results. RB believes in always going 
beyond the norm and never saying never. They ask a lot, but they also 
give a lot.

RB provides many “perks” to make coming to work enjoyable. At the 
Montvale, New Jersey location employees will find: 

 � On-site gym

 � Dry cleaning services

 � Company store with all RB products

 � Reserved parking for expectant moms

Partnership

It’s all about the people
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Germ Protection & Personal Care
Hygiene brands help to promote both personal hygiene for wellbeing 
and home hygiene to create a safe haven for families. Disinfectant 
cleaners both clean and disinfect surfaces, killing 99.9% of germs. All 
purpose cleaners are ideal for many household surfaces, particularly in 
the bathroom and kitchen. Lavatory cleaners offer specialised cleaning 
and disinfecting for the toilet bowl and cistern. Speciality cleaners are 
designed for specific tasks, from cleaning ovens to removing limescale. 
In automatic dishwashing, RB has a range of detergents that deliver 
an amazing clean and shine and a range of additives that enhance 
the performance of dishwasher and detergent. Pest control products 
offer solutions to domestic infestation. Radiant skin conditions can be 
achieved by depilatory products removing body hair for beautiful smooth 
skin and acne treatments for visibly clearer skin. 

RB’s Hygeine product fleet consistently places No. 1 in the worldwide 
market. Hygeine represents 38% of RB’s net revenues bringing in 
approximately $6.4 billion in 2013. Dominating products include, but are 
not limited to:

Clearasil
The expert in spot care, Clearasil is renowned for its highly effective range 
of acne treatment creams, facial washes and cleansing pads which give 
consumers the confidence of visibly clearer skin. Its strong position is 
continuously reinforced with innovations such as the re-launch of the 
Stay Clear range of products as well as exciting launches in the high 
efficacy Ultra range. The new Ultra 4 hour treatment cream is clinically 
tested to help reduce redness and spot size in 4 hours while the Ultra spot 
blocker pen helps stops a spot in its tracks, helping to stop it appearing in 
the first place.

Product Information

The Clearasil line
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Dettol
As the world’s leading brand of antiseptics and a trusted champion of 
family health, Dettol products offer a high standard of germ kill and are 
recommended by healthcare professionals for their proven ability to keep 
families healthy. The brand has stayed contemporary through the launch 
of new products and offered consumers a breadth of products across 
categories that can help protect them from germs. These include bar 
soaps, hand sanitisers, liquid hand washes, shower gels and antibacterial 
wipes.

Lysol
Lysol is the No.1 disinfectant brand in the US, with over 50% of 
households using Lysol products. Families have trusted the brand to help 
keep their homes healthy for over 100 years. Hospitals across the US also 
trust the brand to satisfy their cleaning and disinfecting needs.

Veet
The world leader in depilatory products and trusted by millions of women 
worldwide. Veet markets a range of products that help women radiate 
a sexy femininity by giving them beautiful, touchably smooth skin. 
Leadership is driven by constant innovations to meet women’s beauty 
needs. Spray-On Hair Removal Creams makes it easier to achieve ‘superior 
to shaving’ smoothness, while the High Precision Facial Wax allows for 
salon precision and long lasting results at home. A new innovation is the 
Easy Wax Electrical Roll-On.

The Dettol line

The Lysol line

The Veet line
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Hiring Manager Joseph R. Rubino, Director of Global Surface 
Care, R&D, Shared Services
Joseph R. Rubino holds the position of R&D Shared Services Director, 
Germ Protection and Personal Care.  Joe began his career with the 
company in 1987 as Group Leader for the Microbiology and Virology 
Laboratories when it was L&F Products. Through the years as he took 
on different managerial responsibilities in R&D including product 
development, consumer sensory science, regulatory compliance, 
analytical chemistry, clinical testing while maintaining his role with 
the microbiology lab.  Joe was previously with Gibraltar Biological 
Laboratories, a contract microbiology laboratory where he worked as 
a microbiologist. Joe began his professional career in 1979 as a Biology 
Teacher at Lodi High School.

Joe holds a B.A. in Biology from Upsala College, as well as an M.A. in 
Biology from Montclair State College.  He also attended New York Medical 
College studying various aspects of public health.  

Joe has an active member in several trade and professional associations 
including the American Society for Microbiology (ASM), the Consumer 
Specialties Products Association (CSPA), the American Cleaning Institute 
and Association for Professionals in Infection Control and Epidemiology 
(APIC). He is currently a member of the Global Hygiene Council, a group 
of the world’s top experts in hygiene and hygiene-related fields, including 
microbiology, virology, infectious disease, immunology, and public 
health. Joe is also a member of the New York Academy of Science.

Joe has authored or co-authored  over 30 peer-reviewed journal articles 
on antimicrobial agents, transmission of infectious agents and infection 
control strategies and has presented papers on numerous occasions at 
major scientific and trade organization meetings.

The Group Culture
There is freedom to be creative and innovative in overcoming and 
solving obstacles to goals. Innovation and creativity are valued and 
rewarded within this group and there is exceptional opportunity to 
advance throughout all levels of the organization. Work-life balance is 
highly important and the research team likes to get together for summer 
barbeques, holiday celebrations and other fun group activities. 

Joseph Rubino



RB
R&D Strategc Development Clinical Manager

7

Ropella | Executive Search and Consulting — Chemical and Allied Industries | www.ropella.com

R&D Strategic Development    
Clinical Manager
Role
Manager within the Germ Protection & Personal Care R&D team, 
specifically managing the company’s Hygiene Clinical and Strategic 
Development Team.

Responsibilities
 � Contribute to the Category Innovation process to create new and 

novel claims for GP & PC portfolio of products.  

 � To support the R&D development teams by providing clinical/field 
study expertise and testing oversight across GP & PC to support 
projects through feasibility, development and launch.

 � Oversee and lead a team of professionals to proactively develop 
innovative clinical, microbiology and analytical methods and 
claims.

 � To execute clinical & field testing/claims needs for brand pipelines 
and actively bring in new methodologies, clinical approaches and 
strategic partners to RB to advance the  GP & PC project portfolio 

 � To lead and motivate the team of Clinical personnel who are 
responsible for all aspects of clinical field studies associated with 
all development projects in the GP & PC Hygiene categories, 
worldwide.

 � Be responsible for the development of his/her team members to 
enable them to achieve their full potential.

 � Effectively liaise with and motivate the matrix of resources 
outside of the own team required to ensure delivery against the 
development program.

 � Responsible for ensuring that all activity within the team 
conforms with legislative, Health and Safety and environmental 
requirements.

 � Provide support to other internal functions as required.

 � Proactively track and respond to competitor, legislative and media 
driven threats by understanding their development activities 

 � Advising Category Team(s) and the business of said threats and 
identifying technical solutions in response to such threats

Position Information
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Qualifications
 � 6+ years of experience within FMCG, pharmaceutical, CRO, or health-

related company running a clinical claim support team. In addition, 
Microbiology and/or Analytical Chemistry experience is preferred. 

 � A Minimum of a Bachelor’s degree in a relevant field is required. 
Master’s degree in relevant field, or PhD or MPH is preferred.

 � Experience with recruitment, management and development of 
people.

 � Experience with the development of new and innovative test 
methods that support unique consumer claims.

 � Results oriented, entrepreneurial and self-motivated, with solid 
planning and organizational capabilities, a bias for action, and the 
capability to define, evaluate and take risks.

 � Good leadership, motivational and interpersonal skills.

 � Global mindset, commercial understanding of corporate and 
operational business issues.

 � Strong analytical skills with the ability to think strategically, develop 
tactics and measurable implementation plans and able to transform 
solid thinking into action.

 � Excellent communication skills.

 � Strong intellectual curiosity with an appetite for exploring new and 
previously uncharted territories and an openness to change and 
ability to think out of the box.

 � Proven ability to work under pressure without compromising on 
deliverables.
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Location Information
Montvale, NJ and Surrounding Area
Montvale, NJ
Montvale is a borough in Bergen County, New Jersey with a population 
of about 8,000. Montvale was incorporated as a borough on August 31, 
1894, from portions of Orvil Township and Washington Township, and 
its name is derived from its topography. Montvale has many exciting 
features year round. Here you’ll find lots of parks, tree-lined streets, and 
a welcoming community atmosphere. Spring and summer are filled with 
outings to the many area lakes or to the Jersey Shore. Fall and winter 
give way to hay rides, pumpkin patches and white snowy days. This fine 
community has charming historical museums and great shopping to 
explore. Though it feels like a quaint and hidden vilage, it is only a short 
ride from the many conveniences and attractions of New York City.

New York, NY
New York City is the most populous city in the United States, while the 
New York metropolitan area ranks among the world’s most populous 
urban areas.  It is a leading global city, exerting a powerful influence over 
worldwide commerce, finance, culture, fashion, and entertainment. New 
York’s a big state with the best of everything, from the great outdoors 
to the arts to foods from almost everywhere in the world. Nearly 170 
languages have been spoken in the city and 36% of its population was 
born outside the United States. The city is sometimes referred to as “The 
City that Never Sleeps”, while other nicknames include Gotham and the 
Big Apple.

New York City has many landmarks and neighborhoods that are world 
famous. The Statue of Liberty greeted millions of immigrants as they 
came to America in the late 19th and early 20th centuries. Wall Street, 
in Lower Manhattan, has been a dominant global financial center since 
World War II and is home to the New York Stock Exchange Manhattan’s 
skyline with its many skyscrapers is universally recognized, and the city 
has been home to several of the tallest buildings in the world., including 
the Empire State Building and the twin towers of the former World Trade 
Center.

This City has over 28,000 acres of municipal parkland and 14 miles of 
public beaches. Central Park, being the world’s most famous park, offers 
many attractions, events, and concerts.  There are seven state parks within 
the confines of New York City, most noteworthy being the Gateway 
National Recreation Area which is over 26,000 acres in total; Clay Pit 
Ponds State Park, a natural area which includes extensive riding trails; and 
Riverbank State Park, a 28-acre facility that rises 69 feet over the Hudson 
River.  

Downtown Montvale

Time Square

Empire State Building

Wall Street

Statue of Liberty
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New York city prominently excels in its spheres of art, cuisine, dance, 
music, opera, theater, independent film, fashion, museums, and literature. 
The city is the birthplace of many cultural movements, including the 
Harlem Renaissance in literature and visual art; abstract expressionism 
in painting; and hip hop, punk, salsa, disco, freestyle, and Tin Pan Alley in 
music. New York City is also widely celebrated in popular lore, featured 
frequently as the setting for books, movies, and television programs. 
Today, New York City is the second largest center for the film industry 
in the United States. The city has more than 2,000 arts and cultural 
organizations and more than 500 art galleries of all sizes.

The words “New York City” and “shopping” go hand in hand.  Whether 
looking for the must have item of the season, upscale Fifth Avenue 
fashions, handcrafted wares from NYC’s many boutiques, or unbeatable 
deals from designer sample sales in the Big Apple. There is unrivaled 
shopping on every street in New York and it is home to fashion week, a 
premier event in the world of clothes, shoes, and accessories. 

The city’s public school system, managed by the New York City 
Department of Education, is the largest in the United States. About 1.1 
million students are taught in more than 1,200 separate primary and 
secondary schools. Charter schools throughout New York City are also 
partly publicly funded. There are approximately 900 additional privately 
run secular and religious schools in the city. Though it is not often 
thought of as a college town, there are about 600,000 university students 
in New York City, the highest number of any city in the United States. 

New York has a wide range of sports for every interest. The city’s two 
current Major League Baseball teams are the New York Yankees and the 
New York Mets. The city is represented in the National Football League 
by the New York Jets and New York Giants. The New York Rangers 
represent the city in the National Hockey League. Within the metropolitan 
area are two other NHL franchises, the New Jersey Devils, who play in 
nearby Newark, New Jersey  and the New York Islanders. This is the only 
instance of a single metropolitan area having three teams within one 
of the four major North American professional sports leagues. The city’s 
National Basketball Association team is the New York Knicks and the city’s 
Women’s National Basketball Association team is the New York Liberty. 
In Major League Soccer, New York is represented by Red Bull New York. 
Additionally, there are many other sporting events held in New York City 
throughout the year. 

Washington Arch

Downtown Manhattan

NYC Shopping

New York Mets
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Montvale, NJ and Surrounding AreaLocation Links

General Area Links
Montvale Chamber of Commerce 
www.montvalechamber.com

Montvale Schools 
www.montvalek8.org

Montvale News 
www.nj.com/montvale

NYC Area Links
Official NYC Guide 
www.nycgo.com

NYC.com 
www.nyc.com

Shopping
Shopping NYC 
www.nyctourist.com/shopping_
menu.htm

New York Shopping 
www.nymag.com/shopping

Saks Fifth Avenue 
www.saksfifthavenue.com

Bloomingdale’s 
www.bloomingdales.com

Arts & Entertainment
Central Park 
www.centralpark.com

New York Aquarium 
www.nyaquarium.com

The Metropolitan Museum of Art 
www.metmuseum.org

Broadway 
www.broadway.com

Education
NYC Department of Education 
www.schools.nyc.gov

Columbia University 
www.columbia.edu

New York University 
www.nyu.edu

Sports
New York Yankees 
www.newyork.yankees.mlb.com

New York Giants 
www.giants.com

News
The New York Times 
www.nytimes.com

New York Post 
www.nypost.com

Real Estate
City Realty 
www.cityrealty.com

Manhattan Skyline
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Skill Survey 
R&D Manager for Strategic Development and Clinical Testing 

Name:        Date:       
 

1. Outline University Degree(s):  
(Please provide the Name, the Location, and the Phone Number of each Institution) 

      

2. Give an overview of your experience,including years' experience, leading clinical claims 
support within Personal Care Consumer Products, Home Care(Germ Control), CRO and/or 
Health-Related Organizations. 

      

3. Outline your Microbiology and/or Analytical Chemistry experience. 

      

4. Describe your experience in developing new and innovative test methods to support unique 
product claims.  

      

5. Provide 2 or 3 examples that demonstrate your success in discovering and defending new 
and novel claims for established product lines. 

      

6. Give an overview of a project where you were required to define and measure specific 
characteristics of consumer behavior and perception pertaining to an applicable product to 
support marketing efforts and establish product claims. What were some of the 
roadblocks/challenges you faced and how did you resolve them? What was the final 
outcome?(NOTE: This question is an opportunity to demonstrate logical thinking, problem 
solving and scientific acumen - proprietary information is neither requested nor desired). 

      

7. Share an example where your personal communications skills and ability to explain 
complex technical matters to non-technical people allowed you to create, substantiate, 
and/or defend, a novel claim for an established product.  

      



8. Outline your management experience. What is the largest team you have managed/led and 
what were the functions and experience levels of those who reported to you? 

      

9. Describe your leadership style. What are the most effective methods you have found to 
mentor, grow and develop your team? 

      

10. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

11. Are you a US Citizen? If no, what is your Visa status and provide the type of Visa that you 
are currently working under and any restrictions/issues our client will have to deal with. 

      

12. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      

Relocation Acknowledge Agreement 
I      , acknowledge the condition to relocate to Montvale, New Jersey area for the specific 
opportunity with Reckitt Benckiser and am willing to do so if hired. 

As evidenced by my initials below, I fully understand that this acknowledgment is a requirement 
for the interview process and states that I have already spoken with any parties (i.e. spouse, 
significant other, children, parents, etc.) who may directly be impacted by my final decision to 
relocate.  

Print Name       
Initials               
 

References  
Please provide three to six references. The first priority is past bosses, then employees, then 
peers. 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567, 
Email: bob.smith@abccorp.com. 
Was Business Director, my direct boss, while I was a Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 
1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       



Our Candidate Scorecard is a form you complete on every candidate you have now screened as a 
potential fit. If you can tell that some of the candidates are probably C level in a superficial overview in 

comparison to others you set those aside now and grade the rest. The grading sheet will help you 
objectively weigh all the Must Haves and even the preferences in such a way that at the end of using the 
grading sheet process you can be pretty sure who the A plus candidates are, who the A candidates are, 

and who the B candidates are. Then we focus on scheduling for the A’s. 

 

  

 

Candidate Comparison-Scorecard   Grader's Name: 

Candidate Name:   Grade: 

Client Name: Reckitt Benckiser   Hiring Mgr: 

Position: R&D Manager for Strategic 
Development and Clinical Testing   HR Contact: 
     

Attribute A/B/C Comment 
1. Education 
A = Advanced Degree in Chemistry, Chemical 
Engineering, Biology, Microbiology 
B = Bachelors Degree in Chemistry, Chemical 
Engineering, Biology, Microbiology 
C = bonus point for PhD or MPH(Master of 
Public Health) 

    

      
2. Years Experience 
A = 8+ years highly applicable experience 
B = 6 - 8 years highly applicable experience 
C = less than 6 years or only somewhat 
applicable experience regardless of years 
experience 

    

      
3. Microbiology and Analytical Chemistry 
Experience 
A = Strong - both are a large part of current role 
B = Medium - Has used both inthe past or uses 
one very extensively currently and one in the 
past 
C = Low - minimal exposure to microbiology or 
analytical chemistry 

    

      



4. Creating Novel Claims 
A = 2 or more clear examples of successful 
novel claims development 
B = 1-2 broad examples of successful novel 
claim creation 
C = answer did not clearly indicate success in 
this area 

    

      
5. Experience creating new testing methods 
A = Strong - this is an extensive part of current 
and previous roles 
B = Moderate - Has done this in the past 
C = Low - Little or no novel test method 
development 

    

      
6. Applicable Project Example 
A = Excellent - project clearly demonstrated 
desired kills and abilities as well as analytical 
thinking and problem solving. 
B = Moderate - Broad example with minimal 
details but indicated success 
C = Low - example did not demonstrate 
applicable skill sets and/or was very generic 

    

      
7. Personal Communication 
A = High - answer clearly demonstrates ability 
to make technical concepts understandable to 
non-technical audiences 
B = Medium - broad answer that indicates 
some success in this are 
C = Low - Generic answer that indicates no 
personal success in this area 

    

      
8. Size of tema managed 
A = 5+ technical professionals 
B = 2-4 technical professionals 
C = less than 2 technical professionals 

    

      
9. Leadership style 
A = Excellent - answer shows willingness to 
grow and develop team members and preferred 
methods for doing so. 
B = Medium - Broad answer showing a 
willingness to mentor and develop a team but 
no concrete strategies for doing so. 
C = Low - Generic answer showing little team 
mentorship ability 

    

      



10. Employment Restrictions 
A = No applicable noncompete or employer 
restrictions 
B = Unenforceable non-compete or limited 
nondisclosure 
C = Directly applicable Non-compete and/or 
Limiting Nondisclosure 

    

      
11. US Citizen 
A = Citizen or GreenCard Holder 
B = N/A - Not a citizen= not a prospect 
C = N/A - Not a citizen= not a prospect 

    

      
12. Relocation Circumstances 
A = No issues Lives in the specified area or 
rents with no significant other issues (job, 
dependent family, etc) 
B = Minimal issues but nothing major 
C = Will have major issues relocating to 
Montvale 

    

      
13. Current Compensasion 
A = $105,000 - $115,000 
B = $110,000 - $120,000 
C = $115,000 - $125,000 

    

      
Grading Point System: 
A’s = 4 
B’s = 3 
C’s = 2 
Bonus Points = .5 

Now add up the numerical value of each grade 
and then divide by the total number of grades 

  

Total Points:  

Divided by 13 grades =  

Avg. Grade:  
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