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Milliken & Company
The Company
By combining science 
with design and insights, 
Milliken tackles the issues 
and concerns of today. Every 
day, their community of 
innovators is invigorated 
by the challenge of finding 
creative ways to enhance 
people’s lives and make 
the world easier, safer, more 
sustainable and more beautiful.

Milliken has long led the way for “knowledge-based” investment, 
employing over 100 PhDs, and has accumulated over 2,200 U.S. patents - 
and more than 5,000 patents worldwide - since their founding in 1865.

With 42 manufacturing facilities located in the U.S., U.K., Belgium, 
France and China, and with other sales and service operations 

throughout the Americas, 
Europe and Asia, Milliken’s 
nearly 7,000 associates work 
to create innovations that 
do good – add value to daily 
lives, promote health and 
safety, and make the world 
more sustainable.

While no day is the same at Milliken, every day is spent with a purpose 
and passion for making the world a better place, in ways both big and 
small. It’s an approach  that combines Deep Science, Meaningful Design 
and Unique Insights to open minds to consider challenges with fresh 
approaches and vigor. It is the way the company solves problems. It is 
what makes the company unique.

Milliken calls this: Purposeful Play. Why play? The spirit of play invigorates 
the curiosity to discover, the liveliness to imagine, and the will to take 
initiative. The openness of play encourages transparency, trust and risk-
taking, while the notion of play enlivens the company’s daily activities. Its 
power is in its purpose.

Company Information

More Information:
www.milliken.com

Leading Innovation in Fabric Since 1945

About Milliken
http://tinyurl.com/lr9u5rr

Company Values

http://www.ropella.com
http://www.milliken.com/en-us/Pages/default.aspx
http://www.milliken.com/en-us/Pages/default.aspx
http://www.milliken.com/en-us/ourcompany/newsandmedia/Pages/Videos.aspx
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Milliken plays to do good because 
they care about and respect each 
other, their customers and the world 
they share. They play to create the 
highest quality products, services 
and experiences for customers 
who deserve no less. They play 
to build, for their customers and 
their company, market leadership and 
superior returns.

None of this is possible without their people, which is why they hire 
exceptional individuals and invest in their growth. Milliken has a culture 
of continuous improvement, enabling the associates to grow their 
personal capabilities and reach their full potential.

Milliken, has always believed prosperity and responsibility must coexist – 
and they conduct business with a higher purpose and a longer-term view.   
Miliken is commited to Ethics, Excellence, and Leadership.

Beyond Ethics to Doing Good
While they hold themselves accountable to the highest ethical standards, 
they derive our greatest satisfaction from creating innovations that help 
solve the world’s problems, adding value to people’s lives, improving 
health and safety, and making this world sustainable.

Beyond Excellence to Creating New Experiences
Miliken creates the highest quality products and services because 
they believe that their customers deserve no less. Taking pride in 
demonstrating excellence in everything they do, they also find even 
deeper gratification in creating products that completely change the 
customer’s experience. 

Beyond Leadership to Building for the Future
Following the founders’ long-term view, they recognize that for the 
customers and the company to be economically sustainable, the 
innovations must enable them both to win in the market and to reinvest 
for the future.

Ethics Excellence & Leadership

http://www.ropella.com
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Milliken - Chemical Division
Masters of Modernization
Milliken & Company researches, 
formulates, and manufactures 
hundreds of products and colorants. 
From polypropylene additives 
to specially designed colorants, 
they develop inventive answers to 
needs in industrial and consumer 
applications. The long-standing 
commitment to research and 
development continues every day. 
Milliken Chemical is a division of Milliken 
& Company, one of the largest global textile and chemical producers. 
Learn more about Milliken’s innovation by visiting their website, 

millikenchemical.com.

Solutions That Serve
Milliken is committed to taking a fresh 
approach towards problem solving. 
Using deep science to develop new 
ideas they help their customers 
work through their challenges. Their 
ongoing investment in both people 
and technology also provides a 
valuable knowledge base for offering 
unique insights to customers.

Products with Purpose
By combining science with meaningful design, Milliken creates products 
that change the way we experience the world. Their quality additives 
generate cost savings for customers through faster production and 
reduced energy usage. Committed to helping our world become safer, 
easier, more sustainable, 
and more beautiful through 
their products.

Products that Protect and 
Advance
At Milliken, they continually 
strive to provide innovative 

Division Information

Electronics

Building & Construction

Antimicrobial AlphaSan Coating

More Information:
millikenchemical.com

http://www.ropella.com
http://millikenchemical.com/
http://millikenchemical.com/
http://millikenchemical.com/
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products and services to enhance customer’s continued long-term 
success. Approaching every very new challenge, they collaborate with the 
customer to evaluate needs and then provide solutions by understanding 
their requirements while 
anticipating their future 
expectations.

Each of the products and 
technologies is a testament to 
how the company considers 
sustainability an integral part 
of the innovation process. 
For example, they are not content 
to design a polypropylene clarifier that simply makes plastics more 
durable, lightweight and clearer; their Millad® NX™ 8000 goes a step 
further and saves manufacturers energy by allowing production at lower 
temperatures. Plus, the end product is recyclable.

Their Creative Colorants have a list of competitive benefits for use as 
bright, vivid tints in children’s craft supplies, and since they are a non-
toxic liquid colorant manufactured with no heavy-metals, Milliken’s 
product greatly supports environmentally-conscious efforts by producers.

Milliken has a commitment to innovative thinking that protects the 
environment, saves energy, reduces waste in manufacturing, all while 
providing a better quality end-product. It’s how Milliken does good every 
day for their customers and our world.

Sustainable Operations
Long before “sustainability” entered our everyday language, Milliken 
understood that a living enterprise and a living earth were inextricably 
linked. As early as the early 1900’s Milliken were reusing packaging and 
textile materials in their operations and documented their first recycling 
policy. By the late 1900’s Milliken developed a comprehensive plan to 
eliminate waste, increase product performance and preserve resources – 
years before the first clean air and water acts and the U.S. Environmental 
Protection Agency were formed.

 Day by day, they look at their manufacturing practices, product life 
cycle and supply chain to assess net impacts and what they can do to 
reduce them. This has led  them to seek even greater efficiencies and 
develop entirely new technologies to avoid using harmful materials 
altogether. Such attention to detail and commitment has helped all their 
manufacturing facilities to obtain the coveted ISO 14001 certification 
— the highest global standard for environmental responsibility. This 

Surface Safe and Child Friendly

http://www.ropella.com
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company-wide commitment to excellence is also one reason why Milliken 
is one of the few companies in the U.S. to have received the Malcom 
Baldridge Quality and TPM awards — as well as the European Quality 
Award, the British Quality Award and the Canadian Quality Award.

Turf & Agriculture
The power of Milliken Chemical’s 
research and development team 
has supported the turfgrass and 
agriculture industries since the mid-
1980’s. Their line of colorants for these 
industries includes spray pattern 
indicator colorants (SPI’s), pond dyes, turf color 
enhancers and even colorants for use in seed coating applications.

SPI’s provide real-time visual feedback of the coverage, accuracy, and 
safety of spray applications to professional turfgrass managers (golf 
course superintendents, sports turf managers, lawn care operators, 
grounds maintenance managers) and industrial vegetation managers.

Milliken’s pond dyes and turf color enhancers improve the aesthetics of 
residential and commercial lawns, sports fields, parks, cemeteries, and 
other fine turfgrass locations. Their soil-wetting agents allow water to 
penetrate the soil and reach the root zone, thereby improving turfgrass 
water usage and contributing to sustainability.

Turf Color Enhancers

http://www.ropella.com
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Milliken chemical believes in the advantage of a product that goes 
beyond meeting a specified need. They believe in products that offer 
flexible applications in manufacturing along with the opportunity to save 
energy or recycle valuable natural resources.

Sustainable solutions, remarkable technologies, and unique design 
are results of our hard work that then inspire them to meet new goals. 
They are proud of their legacy of products and are  excited about new 
challenges. they look forward to solving the next problem.

The results of Milliken Chemical’s passion for science are found 
everywhere in daily life. Their current product applications include the 
following:

 � Appliance Manufacturing

 � Automotive and Transportation

 � Building and Construction

 � Carpet Care

 � Children’s Art

 � Electronics

 � Furniture & Bedding

 � Home & Fabric Care

 � Industrial & Institutional

 � Medical Products

 � Optics

 � Packaging

 � Plastics

 � Polymer Modifiers

 � Specialty Intermediates

 � Textiles

 � Turf & Agriculture

 
Milliken has been named to Ethisphere Institute’s list of the world’s most 
ethical companies, and Occupational Hazards List as one of the safest 
companies to work for.

Syn Fac 9000 Series 9

Product Applications

Textiles

http://www.ropella.com
http://tinyurl.com/oab4cnu
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             Corporate HQ Roger Milliken Center

Guest House

Athenaeum

Innovation Gallery

Customer Center

Milliken & Company’s corporate headquarters, the Roger Milliken Campus 
(RMC) in Spartanburg, South Carolina, truly reflects the heart of Milliken: 
their values-bases purposes, unique approach to innovation, and a 
passion that is distinctively Milliken. 

The site is home to nearly 1,000 Milliken associates, the site features 
an Innovation Gallery and customer center, Research facilities, a Floor 
Covering Design Center, our Milliken Guest House, and a nationally-
recognized corporate arboretum. 

Roger Milliken Center (RMC) Campus History: In 1958, Roger Milliken recog-
nized that it was time to consolidate Milliken & Company’s operations. 
He built a new headquarters on a 600-acre former peach orchard in 
Spartanburg, South Carolina, now the site of Milliken’s RMC campus. Over 
the next 50 years, Mr. Milliken transformed the land into a nationally ac-
claimed arboretum, with more than 3,000 trees, representing 90 noble 
species. Mr. Milliken also worked with the architectural firm of Skidmore, 
Owings & Merrill and the landscape architect firm of Innocenti and Webel 
to create the 675,000 square foot Roger Milliken Center as the corporate 
headquarters for Milliken and Company.

Research Labs

Take a virtual tour of 
the Milliken campus... 
Downloadable app availible 
on itunes 

http://tinyurl.com/o6jn7s7

http://www.ropella.com
https://itunes.apple.com/us/app/roger-milliken-center-experience/id697493537?mt=8
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Senior Sales Executive
Role
As a member of the sales team, reporting to the Sales Manager, the 
primary role is to drive sales efforts in both strategic and new markets. 
The Senior Sales Executive will be responsible for helping to uncover 
market insights and working closely with the innovation team to 
deliver new products/applications. 

Responsibilities
 �  World class key account management skills with a strategic 

approach for selling.

 �  Ability to translate customer needs into opportunities.

 �  Build and maintain a healthy sales funnel.

 �  Highly engaged and motivated to explore new market areas.

Qualifications
 �  Master or Bachelor degree in chemistry, engineering or equivalent.

 �  10+ years sales experience is desirable, preferably in specialty 
chemicals.

 �  10+ years of industry experience in home & fabric, personal care, 
automotive, or agriculture market. 

 �  Proven record of closing business and driving revenue growth.

 �  Commercially savvy with proven customer management skills.

 �  Highly competitive spirit.

 �  Strong drive to meet financial targets.

 � Engaging and self-motivated.

 � Technically competent.

 � Team player.

 � Prepared to travel (50%).

Milliken has been named to Ethisphere 
Institute’s list of the world’s most ethical 
companies, and Occupational Hazards 
List as one of the safest companies to 
work for.

Position Information

http://www.ropella.com
http://tinyurl.com/oab4cnu
http://ethisphere.com/worlds-most-ethical/wme-honorees/
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Skill Survey 
Senior Sales Executive 

Name:        Date:       
 

1. Outline University Degree(s):  
(Please provide the Name, the Location, and the Phone Number of each Institution) 

      

2. Describe your expertise, including years' experience in sales and/or business development 
roles involving specialty chemicals? Which chemical products/lines have you sold the most 
often and/or had the most success with? 

      

3. Describe your greatest success to date in sales, territory growth and/or market expansion. 
What do you feel was the key factor in that success? 

      

4. Provide an overview of your commercial expertise (business development, account 
management, etc.) including years' experience related to the agricultural/turf and/or home 
care/fabric care markets. 

      

5. Outline the territories that you have covered while in specialty chemical sales/ business 
development related to agriculture, turf, home care and/or fabric care. Which territories 
have you experienced the most success in and to what do you attribute that success?  

      

6. Provide an overview of the major agriculture/turf and/or home care/fabric care 
organizations with whom you have the most experience. At what level and function are the 
majority of your connections within these companies? 

      



7. Share at least two examples that demonstrate your successful involvement in 
commercializing new business opportunities, bringing new products to market and/or 
identifying new markets for existing product lines. 

      

8. What metrics did you use to decide that the projects described in the previous question 
were a success? What other strategies do you regularly employ to decide the success or 
failure as well as future room for improvement of your projects? 

      

9. Describe your experience working in a home-based office role or similar highly 
entrepreneurial, self-directed situation. What tools, strategies and techniques have you 
most routinely employed for personal time management and organization?  

      

10. What is your comfort level with travel? Do you have a maximum % level of travel or # of 
days/week away from home that you could sustain? 

      

11. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

12. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      



 
References  
Please provide three to six references. The first priority is past bosses, then employees, then 
peers. 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567, 
Email: bob.smith@abccorp.com. Was Business Director, my direct boss, while I was a 
Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 

1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       
 

 



Our Candidate Scorecard is a form you complete on every candidate you have now screened as a 
potential fit. If you can tell that some of the candidates are probably C level in a superficial overview in 

comparison to others you set those aside now and score the rest. The Score Card will help you objectively 
weigh all the Must Haves and even the preferences in such a way that at the end of using the Score Card 
process you can be pretty sure who the A plus candidates are, who the A candidates are, and who the B 

candidates are. Then we focus on scheduling for the A’s. 

 

  

Candidate Comparison-Scorecard   Grader's Name: 

Candidate Name:   Grade: 

Client Name: Milliken   Hiring Mgr:  

Position: Senior Sales Executive   HR Contact:  

Salary Range: 125K - 150K   Candidate Base:                        Bonus: 

Communications: L = Heavy Accent - Hard to Understand    M = Accent - Understandable    H = No Accent - Easy to Understand 

Comment: 
  

 
  

Attribute H/M/L Comment 

1. Education 
H = Master’s degree in chemistry, engineering 

or equivalent 
M = Bachelor degree in chemistry, engineering 
or equivalent 

L = Non-Technical Degree  

    

      

2. Years’ experience in sales and/or business 
development roles involving specialty 
chemicals 

H = 10+ years  
M = 5-10 years 
L = 5 years or less  

    

      

3. Territory growth and/or market expansion. 

H = Well defined answer, with examples 
M = Broad answer that demonstrates success 
in territory growth 

L = Generic answer does not demonstrate 
success 

    

      



4. Commercial experience  
H = 10+ years 

M = 5-10 years 
L = 5 years or less 

    

      

5. Territories Covered  
H = Large territories, different regions  

M = Smaller territories, only one territory in 
career 
L = Local territories, no expansion 

    

      

6. Level of connections  

H = Multiple connections 
M = Limited connections  
L = No connections 

    

      

7. Experience commercializing new business 

opportunities, bringing new products to market 
and/or identifying new markets 
H = Well defined answer, with examples 

M = Broad answer that demonstrates success 
L = Generic answer 

    

      

8. Success, strategies, and improvement. 
H = Well defined answer, with examples 

M = Broad answer that demonstrates success 
L = Generic answer 

    

      

9. Experience in home-based office. 
H = Currently working in a home office 

M = Worked in home office in other roles 
L = No experience working in home-based 
offices 

    

      

10. Comfort with travel 

H = Road warrior - wide open to all levels of 
travel 
M = Comfortable with up to 40% of travel  

L = Prefers limited travel 

    

      

11. Non-compete 
H = No non-compete or limiting non-disclosure 
M = Unrelated non-compete or non-disclosure 

L = Very limiting non-compete or NDA issues 

    

      



Grading Point System: 
H’s = 4 

M’s = 3 
L’s = 2 
Bonus Points = .5 

Now add up the numerical value of each grade 
and then divide by the total number of grades 

  

Total Points:  

Divided by 11 grades =  

Avg. Grade:  
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