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Company Information

More Information:

www.dow.com

Dow Chemical
The Company
Dow (NYSE: DOW) combines the power of 
science and technology to passionately 
innovate what is essential to human 
progress. The company connects chemistry 
and innovation with the principles of 
sustainability to help address many of the 
world’s most challenging problems, such as 
the need for clean water, renewable energy generation, and conservation, 
and increasing agricultural productivity. Dow’s diversified industry-
leading portfolio of specialty chemical, advanced materials, agrosciences 
and plastics businesses delivers a broad range of technology-based 
products and solutions to customers in approximately 160 countries and 
in high growth sectors such as electronics, water, energy, coatings and 
agriculture. In 2012, Dow had annual sales of approximately $57 billion 
and employed approximately 54,000 people worldwide. The company’s 
more than 5,000 products are manufactured at 188 sites in 36 countries 
across the globe. 

The People
Dow people around the world develop 
solutions for society based on Dow’s inherent 
strength in science and technology. For 
over two decades — Dow’s people have 
embraced and advocated Responsible Care® 
— a voluntary industry-wide commitment to 
safely handle their chemicals from inception 
in the laboratory to ultimate disposal. This worldwide commitment helps 
consumers lead better lives, customers succeed, stockholders prosper, 
employees achieve and communities thrive.

The Culture
Dow believes that connecting chemistry and innovation can generate 

new ways to solve challenges and 
exceed customer expectations. 
They believe that taking the extra 
step to be socially responsible 
does not hold them back, but 
instead sets them apart. They 
believe in the worth of their 
people, in the value of each 



Dow
Strategic Marketing Manager - Energy

3

Ropella | Executive Search and Consulting — Chemical and Allied Industries | www.ropella.com

individual employee and their differing experiences, backgrounds, and 
perspectives. They believe in the power of difference. Every day, they 
strive to build a culture that embraces innovation, responsibility and 
diversity.

Products and Service Areas
Agricultural - Dow provides a world-class portfolio of leading-edge, 
sustainable solutions for modern agriculture, including:

• Insecticides

• Herbicides

• Fungicides

• Fumigants

• Nitrogen stabilizers

• Seeds, Traits, and Oils

From leading in-plant trait technology to four U.S. Environmental 
Protection Agency (EPA) Presidential Green Chemistry Challenge Award-
winning insecticides, Dow AgroSciences is gaining recognition for the 
sustainable solutions they are creating to help answer some of the world’s 
most challenging needs.

Home & Office - Everyday problems need 
extraordinary solutions, big or small, at 
home or in the office. Dow applies their 
materials science expertise across the 
worlds of appliances, furniture, fabrics, 
publishing and beyond to help customers 
create memorable innovations that make 
customers’ daily lives better and help your 
business grow. They work with customers 
to make products cleaner, fresher, more 
sustainable and easier to maintain.

Oil & Gas - As oil and gas resources become more difficult to reach, 
produce, and treat, Dow offers advanced chemistry and technology 

solutions that can help drive new 
production from both conventional and 
unconventional sources and efficiently 
bring the supplies to market. Dow is 
committed to maximizing value for 
their customers by offering innovative, 
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customized solutions that can help solve some of the market’s most 
pressing challenges, such as maximizing supply, improving efficiencies, 
and managing emissions.

Construction - Today, building and 
maintaining energy efficient, safe, 
long-lasting, and aesthetically 
pleasing structures demand unique 
technologies and innovations that 
enhance the entire building envelope 
for maximum performance. Dow 
understands that solutions can come from anywhere. That’s why they 
look further afield than the traditional construction category to bringing 
flawless engineering and inspired ideas to building and construction 
projects of all kinds. They bring solutions that help insulate, protect, and 
enhance residential houses and commercial buildings to help customers 
achieve the most durable, reliable, and valuable results for every project.

Consumer & Lifestyle - In every corner of the world, demand for sophisticated 
consumer goods grows. Dow focuses on providing solutions that improve 
products from the inside, out and outside, in. Dow’s scientific and 
technological advances are used in nearly everything we touch, watch 
and wear. From electronics to personal care items to apparel and even 
medicines, Dow’s solutions make great things more fun, comfortable and 
environmentally–friendly. 
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Dow Microbial Control
Dow Microbial Control (DMC) 
is the leading global provider 
of sustainable biocide and 
antimicrobial technologies that 
control & prevent nuisance and 
dangerous micro-organisms.  DMC 
empowers customers to go beyond 
biocides, and ask more of their 
microbial control solutions.

DMC is evolving from a specialty biocides business to an advanced 
microbial control business, with a clear commitment to growth through 
innovation.  DMC is investing in significant innovation opportunities 
that achieve leadership positions 
in targeted existing, adjacent, 
and new high value markets 
as well as in game-changing 
platform opportunities that shift 
the business into Stage 2 Beyond 
Biocide applications.

DMC helps customers solve 
microbial challenges by offering the tools and expertise for safe, effective 
energy treatment. Their product portfolio includes a wide range of actives 
and formulations specifically designed for high performance energy 
treatment formulations.

Division  Information
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Gerry Lopez,       
Director of Marketing & New Technologies

Gerry Lopez is the Director of Marketing and 
New Technologies for Dow Microbial Control 
(DMC). In this role, Gerry develops strategy 
and organizational design focused on driving 
growth in microbial control markets and on 
bringing new sustainable technologies to 
these industries.

Gerry joined Dow in 2009 with the acquisition 
of Rohm and Haas.  Since then he has led 
projects for the AgroFresh business including 
managing the cooperation with Syngenta and 

building a business platform for growth activities. In Rohm and Haas, 
Gerry served as the Director of Marketing Excellence for the corporation 
and was the VP, Americas for AgroFresh where he led a team in building 
a new business from the beginning. Gerry began his career with Ag. 
Chemicals and held various roles of increasing responsibility in research, 
operations, business development and the Latin America Region, 
eventually holding the role of Americas Marketing Manager where he 
directed a multinational team and led the strategic direction for the 
business focused on increasing share profitably.

Gerry holds a Ph.D. and B.A. in Chemistry from Oxford University, U.K. and 
also completed the Wharton Management Program at the University of 
Pennsylvania. 

He is based in Spring House, PA, United States.

Hiring Manager
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Strategic Marketing Manager - Energy
Summary
This position has a global scope, is based within the DMC business, 
and will report to the Director of Marketing and New Technology 
for DMC. The Strategic Marketing Manager will be responsible for 
developing and implementing market strategies that define DMC’s 
participation in the Energy segment.  The selected candidate will lead 
the global Energy market segment team and will engage closely with 
DMC’s marketing, sales, and R&D functions.  

Key Responsibilities
 � Leading expert for  the Energy industry, its trends and current and 

future needs

 � Develop five year Strategic Market Plan for Energy segment 
based on strong market research and analysis, scenario planning, 
competitive intelligence, value chain analysis, and understanding 
of the Energy market’s trends and needs

 � Define growth strategies for Energy segment including 
recommendation and analyses of M&A, technology acquisition, 
licensing targets

 � Develop and implement new Energy segment business models 
when appropriate

 � Own and implement innovation strategy (step out product 
launches) for the Energy segment

 � Manage, drive, and deliver success of complex, business focused 
growth opportunities

 � Develop value propositions for existing and innovative offerings 
and be able to effectively launch new offerings to capture 
maximum value for innovations

 � Develop long term vision and Long Term Financial Plan for Energy 
segment

 � Team member for brand management activities including 
branding and positioning of Energy

Position Information
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Qualifications/Experience
 � Energetic marketing leader with minimum of ten years B2B 

experience in marketing/sales/business development and proven 
track record of innovation, growth, and successful product launches 
is desired.  

 � Marketing degree combined with MBA with marketing focus would 
be ideal.

 � Business to business marketing and advanced positioning

 � Immersion into markets of interest, gets into the  “needs flow” of the 
Energy market, and defines current and future needs for the industry

 � Skilled at developing innovation road maps to develop a portfolio of 
new solutions to needs and alignment to industry trends

 � Skilled at developing value propositions that resonate with target 
customers and support value capture and value pricing

 � Deep understanding of value pricing and commercial innovation 
techniques 

 � Strategic planning / strategy development

 � Business launch based on strong market research, VOC

 � Business plan execution 

 � New Product Introduction from concept development to 
commercialization

 � Multi-functional perspective

 � Strong customer orientation

 � Innovation management and team leadership skills

 � Willing to travel up to 50% of time including international travel
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Location Information Philadelphia, PA 
Philadelphia is the largest city in Pennsylvania and the sixth largest in 
the United States. Philadelphia has a population estimated to be over 1.4 
million, while the Delaware Valley metropolitan area, population over 5.8 
million, is the fifth-largest in the United States. The city contains many 
art museums such as the Pennsylvania Academy of the Fine Arts and the 
Rodin Museum, the largest collection of work by Auguste Rodin outside 
of France. The city’s major art museum, the Philadelphia Museum of Art, 
is one of the largest art museums in the United States and features the 
steps made popular by the film Rocky. 

Philadelphia has a long history of professional sports teams, and has 
a team in all four major sports: the Philadelphia Eagles of the National 
Football League, the Philadelphia Flyers of the National Hockey League, 
the Philadelphia Phillies in the National League of Major League Baseball, 
and the Philadelphia 76ers in the National Basketball Association. 

The Philadelphia metropolitan area has many malls, including the King of 
Prussia Mall, the second-largest mall in the United States and the Cherry 
Hill Mall in Cherry Hill, New Jersey. The region was also the home to the 
first Ikea in the United States. There are also several large outlet malls 
in the area, including Franklin Mills in Northeast Philadelphia and the 
Lancaster Outlets of Lancaster County. 

The Central Business District is home to The Gallery at Market East, 
The Shops at Liberty Place, The Shops at the Bellevue, and a variety of 
standalone retail stores. Rittenhouse Row, a section of Walnut Street in 
Center City, has higher-end stores and boutiques. Old City and Society 
Hill, as well, feature upscale boutiques and retailers from local and 
international merchandisers. Philadelphia also has several neighborhood 
shopping districts, including Manayunk and Chestnut Hill.  

The Philadelphia area is home to many colleges and universities, 
including Drexel University, Temple University, University of Pennsylvania, 
Peirce College, University of the Sciences in Philadelphia, The University of 
the Arts, Pennsylvania Academy of Fine Arts, Thomas Jefferson University, 
Moore College of Art and Design, The Art Institute of Philadelphia, La 
Salle University, and Philadelphia University.
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Philadelphia Area Links
Philly History 
www.phillyhistory.com

City of Philadelphia 
www.philadelphia.com

News 
Philly Weekly 
www.phillyweekly.com

Philly 
www.philly.com

Arts & Entertainment
Philadelphia Museum of Art 
www.philamuseum.org

Penssylvania Academy of the 
Fine Arts 
www.pafa.com

Institute of Contemporary Art 
www.icaphila.org

Philadelphia, PA Links
Education
University of Pennsylvania 
www.upenn.edu

Temple University 
www.temple.edu

Drexel University 
www.drexel.edu

Shopping
King of Prussia Mall 
www.kingofprussiamall.com

Reading Terminal Market 
www.readingterminalmarket.org

Cherry Hill Mall 
www.cherryhillmall.com

Location Links
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Location Information Houston, TX
Texas’ largest city, Houston, and its surrounding metropolitan area, along 
with Corpus Christi, Brownsville, Harlingen, Port Arthur, Beaumont, the 
Brazosport Area and Bay Area Houston, offer plenty of opportunities  for 
modern day activities like shopping, visiting art museums, attending 
theatrical performances, splashing around at water parks, and enjoying 
rides at amusement parks.   NASA/Space Center Houston is also an 
exciting and educational attribute to this area.

Like many major cities, Houston is defined by its neighborhoods. You 
can cross a street and walk into entirely different surroundings. Each 
neighborhood is diverse in style, population, architecture, and heritage.  
Houston is defined by eight such neighborhoods:  Chinatown, Midtown, 
River Oaks, Rice Village Area, Montrose, The Heights, Downtown, 
and Uptown. Only by exploring Houston’s amazing and unique 
neighborhoods can you truly know this remarkable city.

The Houston Independent School District is the largest public school 
system in Texas and the seventh-largest in the United States. Its schools 
are dedicated to giving every student the best possible education 
through an intensive core curriculum and specialized, challenging 
instructional and career programs. Houston also has many  Private and 
Charter School Education Programs available through out the city and 
surrounding areas. Institutions of higher learning include Baylor College 
of Medicine, Houston Baptist University, Rice University, South Texas 
College of Law, South Texas Junior College, Texas Southern University, 
University of Houston, University of St. Thomas and University of Texas 
Health Science Center.

While every city has its fair share of malls, Houston’s malls are gigantic 
in size and selection. Topping the must-see and shop list is The Galleria, 
a wonderland for shoppers with discriminating taste and budget to go 
with it. A who’s who of designers, The Galleria is home to Louis Vuitton, 
Cartier, Chanel, Jimmy Choo and Ralph Lauren, among others. Joining the 
upscale boutiques are anchor stores Neiman Marcus, Saks Fifth Avenue, 
Nordstrom and Foley’s, adding up to more than two million square feet 
of shopping thrills.  If you head west out of Houston you’ll find Katy Mills 
Mall, an expansive outlet mall full of amazing deals and finds.  Katy Mills 
features hundreds of the best names in retail including Kenneth Cole 
Outlet Store, Neiman Marcus Last Call Clearance Center, Off 5th Saks 
Fifth Avenue Outlet and Bass Pro Shops Outdoor World. Clothing, shoes, 
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accessories, house wares and more fill the 1.3 million square feet of 
shopping splendor.

AMC Theater at Katy Mills features the latest movies on 20 screens. 
More than 20 restaurants, including the Rainforest Cafe and Johnny 
Rockets, are located at Katy Mills. With so many choices at so many prices, 
Houston’s shopping scene offers only the best of the world right here in 
the city where you can find just about anything on your list.

Professional sports are presented throughout the year. Teams include 
Houston‘s Dynamo soccer which plays at the Robertson Stadium.  The 
Houston Texans, Houston’s professional football team since 2002.  Their 
home Reliant Stadium is the NFL’s first indoor/outdoor retractable roof, 
natural grass stadium. With 200 suites and 71,500 seats, Reliant Stadium is 
considered one of the finest stadiums in the country. The Houston Astros, 
truly Houston’s hometown baseball team, can be seen in Minute Maid 
Park. Completed in 2000, Minute Maid Park is their downtown home. 
Minute Maid Park’s retractable roof technology brought open-air baseball 
to Houston for the first time in 35 years, and the natural grass surface 
and classic architecture provided Minute Maid Park the atmosphere of 
the great ballparks of baseball’s Golden age; Houston’s basketball teams, 
the Rockets and the Comets,  and its’ hockey  team, the Aeros, games can 
be found in the Toyota Center, Houston’s newest venue, in downtown 
Houston. The 750,000-square-foot arena offers 18,300 seats for basketball, 
17,800 for hockey and up to 19,000 for concerts.
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Houston, TX Location Links

Houston Area Links
Houston Airport System 
www.fly2houston.com

My Houston 
www.visithoustontexas.com

Activities & Attractions
Houston Museum of Natural 
Science 
www.hmns.org

Houston Symphony 
www.houstonsymphony.org

Splashtown 
www.splashtownpark.com

Shopping
Houston Galleria 
www.simon.com/mall/default.
aspx?ID=805

Frommer’s  
www.frommers.com/destinations/
houston/0194010031.html 

Katy Mills 
www.katymills.com

Sports
Houston Texans 
www.houstontexans.com

Rockets 
www.nba.com/rockets

Real Estate
Gary Greene Realtors 
www.garygreene.com

John Daugherty Realtors 
www.johndaugherty.com

Education
Houston Independent School 
District 
Houstonisd.org

University of Houston 
www.uh.edu

Houston Baptist University 
www.hbu.edu

News
KHOU 
www.khou.com

ABC 13 
www.abclocal.go.com/ktrk/index
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Skill Survey 
Strategic Marketing Manager  

Name:        Date:       
 

1. Outline University Degree(s) with date(s): (Please provide the Name, the Location and the 
Phone # of each Institution & YOUR BIRTHDATE - so we can conduct degree confirmation 
checks) Note: This date is required by the colleges/universities to complete degree 
confirmation checks, and will only be used for that purpose. Your birth date will not be 
supplied to the client.  

      

2. Give an overview of your experience with value-add chemicals focused on upstream (well-
head) Oil and Gas production. How would you rate your ability to define current and future 
needs for this market and why? 

      

3. Provide an example of your successful experience in "grass roots" market development 
efforts, where you were an integral part of expanding a market rather than gaining a larger 
piece of an existing market share. 

      

4. Share an example that demonstrates your ability to build an "innovation road map" which 
led to the successful development of a new portfolio of products or applications for the 
energy production market. 

      

5. Describe your experience with pricing, including developing value propositions which are 
accepted by customers and support value pricing. 

      

6. Describe your experience reviewing and interpreting economic, financial and feasibility 
studies when identifying new market development opportunities. Any particular studies or 
programs that you prefer? 

      

7. Give an overview of your experience working with product development teams.  

      



8. Share an example of a successful new product introduction effort where you managed the 
full life cycle from conceptualization to successful commercialization. 

      

9. What is your comfort level with travel? Do you have a maximum % level of travel or # of 
days/week away from home that you could sustain? 

      

10. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

11. Are you a US Citizen? If no, what is your Visa status and provide the type of Visa that you 
are currently working under and any restrictions/issues our client will have to deal with. 

      

12. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      

Relocation Acknowledge Agreement 
I      , acknowledge the condition to relocate to Philadelphia,PA or Houston,TX area for the 
specific opportunity with Dow Chemical and am willing to do so if hired. 

As evidenced by my initials below, I fully understand that this acknowledgment is a requirement 
for the interview process and states that I have already spoken with any parties (i.e. spouse, 
significant other, children, parents, etc.) who may directly be impacted by my final decision to 
relocate.  

Print Name       
Initials               
 

References  
Please provide three to six references. The first priority is past bosses, then employees, then 
peers. 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567, 
Email: bob.smith@abccorp.com. 
Was Business Director, my direct boss, while I was a Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 
1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       



 
Our Candidate Scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can 
tell that some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside 
now and grade the rest.  The scorecard will help you objectively weigh all the Must Haves and even the preferences in 
such a way that at the end of using the scorecard process you can be pretty sure who the A plus candidates are, who the 
A candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

 
Candidate Comparison-Scorecard                            Grade:_____                    Grader’s Name:________ 

Candidate Name:                                            
 

Client Name: Dow Chemical                                  Hiring Mgr: Gerry Lopez 
 

 
Position:  Strategic Marketing Manager                 HR Rep’s Name: N/A  

 
Attribute A/B/C Comment 
1. Education 
A = BS in Tech or Marketing + MBA  
B = BS in Technical or marketing 
C = Other 4 year degree 

  

   
2.  Exp working value-ad production chemicals. 
A = Extensive 10+ Years 
B = Somewhat 6-10 years 
C = None or very little 

  

   
3.  Grass-roots market development experience 
A=Specific example that demonstrates strong 
market development skills 
B=General answer that demonstrates experience in 
this area 
C=Minimal exposure in this area 

  

   
4. Exp creating Innovation roadmap 
A=Specific example that demonstrates strong 
technical knowledge and product development skills 
B=General answer that demonstrates experience in 
this area 
C=Minimal exposure in this area 

  

   
5.Experience with Pricing 
A = Extensive - significant part of current role 
B = Somewhat - has done this in the past 
C = None or very little 

  

   
6.  Exp. w/ economic, financial and feasibility 
studies as market development tools 
A = Extensive - significant part of current role 
B = Somewhat - has used these in the past 
C = None or very little 
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