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Lubrizol
About the Company
 Lubrizol’s rich history combines dedication and ambition, fueled by 
progress and success. It’s a story fit to inspire employees, customers, 
and stakeholders worldwide. As a global company, they aspire to reach 
a harmonious balance between fostering technological advancements 
in their labs and encouraging valued work-life traditions for their 
employees. They strive for excellence in character from behind their desks 
to the streets of their communities, never forgetting social and personal 
responsibilities to the environment.

The Lubrizol Corporate Philosophy is not only a promise to customers, 
but also a set of values continuously upheld by their employees. 
It is manifested through their people, evident in their unwavering 
commitment and efforts to make customers more successful. Instilled by 
Lubrizol’s founders, they serve as the basis for operations and a guiding 
light for their future actions. Through the steadfast efforts and dedication 
of their employees around the world, Lubrizol is proud to be the industry-
leading supplier that they are today.

Business Segments
Today, The Lubrizol Corporation comprises two business segments, 
Lubrizol Additives and Lubrizol Advanced Materials, making it possible 
to offer customers a wide range of products, enabling them to improve 
upon their business. Lubrizol Additives covers engine oil, driveline 
and industrial additives.  Their additives will improve the performance 
of lubricants and in turn, extend the lifespan of the engine, boost its 
fuel economy, and lower emissions, just to name a few benefits. For 
everything else from industrial to consumer applications, there’s Lubrizol 
Advanced Materials, specializing in producing advanced specialty 
polymers, polymer-based additives, and chemical additives.

With production facilities in 17 countries and laboratories in 14 countries, 
Lubrizol’s  business is to help customers succeed in their business, 
wherever they may be. 

Company Information

More Information:

www.lubrizol.com

http://www.ropella.com
http://www.lubrizol.com/
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Corporate Values & Ethics
Lubrizol is committed to providing a work environment that is free from 
discrimination, exploitation, or harassment of any kind. They uphold one 
united approach to ethics by treating others as they would like to be 
treated. This guides the way they conduct business.

Their Ethical and Legal Conduct Guidelines are important to Lubrizol 
employees, no matter what country they work in. Lubrizol is serious 
about these guidelines, because they detail the right things to do — the 
right things for Lubrizol.

Lubrizol’s Chief Ethics Officer manages an ethics department. They also 
have a team of regional ethics leaders who implement their Ethical and 
Legal Conduct Guidelines and serve as local contacts for any questions 
relating to Lubrizol policies or procedures.

Lubrizol’s standards may be more stringent than a particular country’s 
laws. A practice may be permissible and perhaps even legal in some 
countries, but this does not mean it is acceptable under their guidelines. 
The fact that their competitors may behave differently is also not an 
excuse for failing to meet the requirements of their own guidelines. 
Moreover, a customer or supplier request is not an acceptable reason for 
circumventing their guidelines. They share accountability for practicing 
the guidelines daily. They will walk away from business they cannot 
achieve ethically and legally.

Lubrizol believes employees want to work for a company where they are 
not asked to compromise their personal values. Lubrizol is serious about 
its guidelines 
on ethical and 
legal conduct, 
because they 
detail the right 
things to do — 
the right things 
for Lubrizol.

Corporate Culture

http://www.ropella.com
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Global Product Manager, Oilfield
The Global Product Manager, Oilfield, will be responsible for 
identifying, managing, and delivering the marketing support and 
product portfolio required to accelerate the growth of the Oilfield 
products business segment that is in alignment with the business plan 
for that business unit. This segment’s business involves products and 
additives for the Oilfield, Refinery, and Fuel markets.

Responsibilities
§ Assist in market and customer analyses, business planning, and

project managment

§ Assist in promoting the existing product portfolio and leveraging it
into new applications

§ Work with Upstream Products Business Manager and internal
colleagues (marketing and sales) to identify and develop effective
promotional sales and collateral marketing pieces

§ Support existing products and assist in developing the product
launch and marketing plan

§ Participate in or lead New Product Development teams and provide
market insight and analytical support

§ Provide analysis and interpretation of scientific and other data into
commercial applications and in “consumer friendly language”

Required Education, Experience, & Skills

§ BS degree in Chemistry or Engineering (Chemical Petroleum)

§ Minimum 5 years experience in the chemical industry with at least 3
years of experience being in the oilfield industry

§ Strong detail orientation

§ Creative, with a desire to refine commercial skills

§ Tremendous ability to multitask and remain organized

§ Dynamic, with excellent interpersonal skills

§ Capability to identify an opportunity, design a plan of attack, and
execute a plan

Position Information

http://www.ropella.com
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Preferred 

§ More than 5 years experience working in oilfield chemicals industry a 
plus

§ MBA preferred

§ Foreign language and/or international experience a plus

http://www.ropella.com
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Location Information Wickliffe, OH & Surrounding Area
Wickliffe, OH
Starting as a town with only 18 families, Wickliffe has grown into a 
community-focused town with over 12,750 residents. The city has taken 
strides in recent years to grow its small businesses with the GrowNOW 
incentive as well as many other small business incentives from the state 
of Ohio. The community hosts a variety of activities year round at its 
community center as well as an annual, city-wide movie viewing in the 
park. Wickliffe is located in Northeast Ohio in Lake County, 12 miles east 
of Downtown Cleveland, making it a serene, little suburb of the greater 
Cleveland area.

Cleveland, OH
Cleveland, Ohio is an invigorating city with many friendly and inviting 
places to live, learn, work, and play. It’s buzzing with business, culture, 
knowledge, and entertainment.  Being the second largest city in Ohio, 
and the county seat of Cuyahoga County it is no surprise that over 
475,000 people call themselves Clevelanders. Built on the bedrock of 
innovation, the Cleveland region continues to renew and reinvent itself. 
In studies conducted by The Economist in 2005, Cleveland was ranked as 
one of the most livable cities in the United States.  Offering everything 
from education to ideal shopping locations, Cleveland has whatever its 
residents need or want. 

Cleveland has a variety of engaging shopping venues, from the 
architecturally interesting Avenue at Tower City to the new multi-
use shopping “cities,” Legacy Village in Lyndhurst and Crocker Park in 
Westlake. Clevelanders love to shop and the city and its suburbs offer a 
myriad of shopping malls, antique districts, and outlet stores for residents 
and visitors alike.

Cleveland is home to four notable parks in the countywide Cleveland 
Metroparks system. In the Big Creek valley sits the Cleveland Metroparks 
Zoo, which contains one of the largest collection of primates in North 
America. The other three parks are Brookside Park and parts of the 
Rocky River and Washington Reservations. Apart from the Metroparks is 
Cleveland Lakefront State Park, which provides public access to Lake Erie. 
Among its six parks are Edgewater Park located between the Shoreway, 
Lake Erie just west of downtown, and Euclid Beach Park and Gordon Park 
on the east side. The City of Cleveland’s Rockefeller Park, with its many 
Cultural Gardens honoring the city’s ethnic groups, follows Doan Brook 
across the city’s east side.

http://www.ropella.com
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A glimpse at the skyline will introduce the dazzling construction 
Cleveland has to offer. Many of the city’s government and civic buildings, 
including City Hall, the Cuyahoga County Courthouse, the Cleveland 
Public Library, and Public Auditorium, are clustered around an open mall 
and share a common neoclassical architecture. Built in the early 20th 
century, they are the result of the 1903 Group Plan, and constitute one of 
the most complete examples of City Beautiful design in the United States. 
The two newer skyscrapers on Public Square, Key Tower (currently the 
tallest building in Ohio) and the BP Building, combine elements of Art 
Deco architecture with postmodern designs. Cleveland is both historically 
and architecturally attractive.

Cleveland’s professional sports teams include the Cleveland Indians 
(Major League Baseball), Cleveland Browns (National Football League), 
Cleveland Cavaliers (National Basketball Association), Lake Erie Monsters 
(American Hockey League), and the Cleveland Gladiators (Arena Football 
League). Local sporting facilities include Progressive Field, Cleveland 
Browns Stadium, Quicken Loans Arena and the Wolstein Center. Residents 
enjoy all the city has at these different venues.

The Cleveland Metropolitan School District is the largest K-12 district in 
the state, with 127 schools and an upwards of 55,000 students enrolled 
during the 2006–2007 academic year. It is the only district in Ohio that 
is under direct control of the mayor, who appoints a school board. 
Cleveland Plus has more than 30 colleges and universities and over 
27,000 college graduates every year. Come to respected institutions of 
higher learning such as Kent State, Case Western Reserve University, 
Cleveland State, the University of Akron, and Youngstown State. 

http://www.ropella.com
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Location Links

Wickliffe General Links
City of Wickliffe 
www.cityofwickliffe.com

Western Lake County Chamber of 
Commerce 
www.wlcacc.com

Wickliffe City Schools 
www.wickliffeschools.org

Cleveland General Links
City of Cleveland 
www.city.cleveland.oh.us

Positively Cleveland 
www.positivelycleveland.com

Shopping
The Arcade 
www.theclevelandarcade.com

Beachwood Place Mall 
www.beachwoodplace.com

Steelyard Commons 
www.steelyardcommons.com

Arts & Entertainment
Great Lakes Science Center 
www.greatscience.com

Cleveland Museum of Art 
www.clevelandart.org

Botanical Gardens 
www.cbgarden.org/visit/gardens.
html

Cleveland Metroparks Zoo 
www.clemetzoo.com

Sports
Cleveland Indians 
www.cleveland.indians.mlb.com

Cleveland Browns 
www.clevelandbrowns.com

News
The Cleveland Scene 
www.clevescene.com

Sun News 
www.sunnews.com/sun

Education
Cleveland Metro School District 
www.cmsdnet.net

Kent State 
www.kent.edu

Cleveland State University 
www.csuohio.edu

Realty
Chartwell Group 
www.chartwellgroup.com

Coakley Real Estate 
www.coakleyrealestate.com

Wickliffe, OH & Surrounding Area

http://www.ropella.com
http://www.cityofwickliffe.com/
http://www.wlcacc.com/
http://www.wickliffeschools.org/site/default.aspx?PageID=1
http://www.city.cleveland.oh.us/CityofCleveland/Home
http://www.positivelycleveland.com/
http://www.theclevelandarcade.com/
http://www.beachwoodplace.com/
http://www.steelyardcommons.com/main.asp
http://www.greatscience.com/
http://www.clevelandart.org/
http://www.cbgarden.org/visit/gardens.html
http://www.cbgarden.org/visit/gardens.html
http://www.clemetzoo.com/
http://cleveland.indians.mlb.com/index.jsp?c_id=cle
http://www.clevelandbrowns.com/
http://www.clevescene.com/
http://www.sunnews.com/sun/
http://www.cmsdnet.net/
http://www.kent.edu/
http://www.csuohio.edu/
http://www.chartwellgroup.com/
http://www.coakleyrealestate.com/
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Skill Survey for:  

Global Oilfield Product Manager 

Please type your answers in blue. 
 

Name: Date:   
 
1. Outline University Degree(s) with date(s): 

(Please provide the Name, the Location and the Phone # of each Institution 
& YOUR BIRTHDATE – so we can conduct degree confirmation checks) Note: This date is 
required by the colleges/universities to complete degree confirmation checks, and will only 
be used for that purpose. Your birth date will not be supplied to the client.   
 

2. Describe your overall experience in the oilfield chemicals industry.  
     

3. Describe your experience participating in or leading new product development teams and 
providing market insight and analytical support. 
 

4. Outline your experience working with marketing and sales to promote existing product 
portfolios and leveraging it into new applications? 
 

5. Describe your experience coordinating marketing activities and plans both domestically and 
internationally. 
 

6. Describe your biggest international/overseas “Success/Project” that required significant 
project management skills.  
 

7. Besides English, what languages do you speak? What is your level of spoken and/or written 
fluency? 
 

8. What are your circumstances regarding relocation to the Wickliffe, OH or Houston, TX area? 
Are there any special issues we should be aware of? (Such as: Spouse’s work? 
Ages/relocating children at home? Joint custody issues? Parental care? Special issues 
regarding selling your home?)  
 
 

 
 



9. If asked one of the following questions during an interview, how would you answer? 
 

Why are you considering this opportunity?  (or)  
 
What’s motivated you to consider a job change at this time?  
 

10. If we were to speak to your current boss when doing references, how do you believe 
he/she would describe your performance and your strengths and weaknesses? 

 

References  

Please provide three to six references. The first priority is past bosses, then employees, then 
peers. 
 

Example: Bob Smith, currently – Director of Marketing at ABC Chemical 412-123-4567, 
Email: bob.smith@abcchem.com. 
Was Marketing Manager, my direct boss, while I was Product Manager at ABC Chemical. 
 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 
1) 
 
2) 
 
3) 

 



 
Our scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can tell that 
some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside now 
and grade the rest.  The scorecard will help you objectively weigh all the Must Haves and even the preferences in such a 
way that at the end of using the scorecard process you can be pretty sure who the A plus candidates are, who the A 
candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

 

Candidate Scorecard                     Grade:_____                    Grader’s Name:________ 

Candidate Name:                                                                                                   
 

Client Name:  Lubrizol                                              Hiring Mgr: Mitch Jackson 
 

 
Position:  Global Oilfield Product Mgr                       HR Mgr: Nikki Shinaul  

 
Attribute A/B/C Comment 
1. Education 
A = BS in Chem, Chem E or Petro. Eng + MBA 
B = only BS in Chem, Chem E or Petro. Eng 
C = BS in something other than above 

  

   
2.  Overall exp in the oilfield chemicals market.  
A = Yes, 5+ years exp 
B = Somewhat, 3-5 yrs exp 
C = None or very little, > 3 yrs exp  

  

   
3. Exp. participating or leading new product 
development teams 
A = Yes 
B = Somewhat 
C = None or very little 

  

   
4. Exp. working with marketing and sales to 
promote existing product portfolios and leveraging 
it into new applications 
A = Yes 
B = Somewhat 
C = No 

  

   
5.  Exp. managing international/overseas projects.   
A = Yes 
B = Somewhat 
C = No 

  

   
6. Multilingual  
A = Yes, fluent 
B = Somewhat 
C = No 

  

   
7.  Relocation to Wickliffe, OH or Houston, TX. 
A = Yes, no issues and/or lives in the area 
B = Some issues but nothing major 
C = Will have major issues relocating 

  



 
Our scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can tell that 
some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside now 
and grade the rest.  The scorecard will help you objectively weigh all the Must Haves and even the preferences in such a 
way that at the end of using the scorecard process you can be pretty sure who the A plus candidates are, who the A 
candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

   
8.Compensation: 80K to 100K plus bonus  
A = 70K to 90K 
B = 80K to 100K or 100K to 110K 
C = below 70K or over 110K 

  

   
9.Job Changes/Stability 
Total Number of Job changes: 
Total number of yrs working: 
Average number of yrs at each job: 
A=Avg. yrs = 5-10 
B=Avg. yrs = 3-5 
C=Avg. yrs >3  

  

   
Grading Point System: 
A’s = 4 
B’s = 3 
C’s = 2 
Bonus Points = 1 
Now add up the numerical value of each grade and 
then divide by the total number of grades 

 Total Points 
 
Divided by __ grades = 
 
Avg. Grade 
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