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SC Johnson
The Company
SC Johnson makes homes better 
for families. They are one of 
the world’s leading makers of 
household brands. As a 127-year-
old family company, their trusted 
products can be found in homes 
around the globe.

SC Johnson employs nearly 
13,000 people globally and 
generate $9 billion in sales. 
The company is still headquartered in Racine, Wisconsin, where it was 
founded. They have operations in more than 70 countries and sell 
products in virtually every country around the world.

At the same 
time, SC Johnson 
has established 
a generations-
long legacy of 
environmental 
responsibility, 

community leadership, and providing great places to work. They do this 
because they want to do what’s right for the business today, and also 
what’s right for people and the planet tomorrow.

The History
The company began when Samuel Curtis Johnson, Sr. purchased the 
parquet flooring business of Racine Hardware Company in 1886 and 
renamed it Johnson’s Prepared Paste Wax Company. Management has 
since passed down through five generations of the Johnson family, a 
rather unique distinction in 
today’s business place.

In 1992, the company bought 
Drackett, manufacturer of 
Windex, Drāno and other 
specialty cleaning products. In 
1997, SC.Johnson expanded its 
roster of consumer brands when 
it purchased Dow Chemical’s 

                Company Information

More Information:

www.scjohnson.com
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DowBrands division, which included 
Ziploc, Saran, Fantastik, Glass Plus, 
Scrubbing Bubbles, and Spray ‘n Wash.

The current Chairman and CEO, Dr. 
Herbert Fisk Johnson III, is the fifth 
generation of the Johnson family 
to lead the company. The company 
is proud to be one of three 2006 
recipients of the Ron Brown Award for 
corporate leadership. And in recent 
years, they have been ranked several times by Fortune Magazine as one 
of the top 10 “Best Companies to Work For” in their annual ranking. 

The Principles
On a December night in 1927, Herbert F. Johnson, Sr., first summarized 
the guiding principles that had already shaped the company for 40 years. 
“The goodwill of people is the only enduring thing in any business,” he 
said. “It is the sole substance. The rest is shadow.” 

The company’s creed, “This We Believe,” explains SC Johnson’s values in 
relation to the five groups of stakeholders to whom they are responsible 
and whose trust they are out to earn:

 � Employees: SC Johnson believes that the fundamental vitality and 
strength of their worldwide company lies in their people.

 � Consumers and Users: SC Johnson believes in earning the enduring 
goodwill of consumers and users of their products and services.

 � General Public: SC Johnson believes in being a responsible leader 
within the free market economy.

 � Neighbors and Hosts: SC Johnson believes in contributing to the 
well-being of the countries and communities where they conduct 
business.

 � World Community: SC Johnson believes in improving international 
understanding.
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Products
Air Care
Home should be a haven – from stress, 
from strain, even from everyday smells. 
SC Johnson helps transform any room 
with fragrance. For every mood, for any 
occasion, they have a scent to stir the 
senses. 

Home Cleaning
From deep cleaning to disinfecting, 
removing dust to cleaning with a 
streak-free shine, SC Johnson has a 
comprehensive lineup of solutions to 
keep your home fresh and inviting. 

Pest Control
You shouldn’t have to worry about bugs 
at home. The “ick” factor is bad enough. 
Then there’s the dirt and diseases bugs 
can carry. SC Johnson has over 50 years 
experience protecting families.

Home Storage
From keeping food fresh to protecting 
possessions, SC Johnson has you covered. 
So know that whether you’re organizing, 
storing, or transporting, Ziploc® brand 
products are designed with you in mind®.

Auto Care
Thirty years ago, Grand Prix raced onto 
the scene and won the hearts of car 
lovers. For every surface of the car, SC 
Johnson has a product. There’s no better 
way to get a lasting and protective shine.

Product Information
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Product Development Scientist
Purpose
The Product Development Scientist plays a key leadership role for 
SC Johnson by establishing and growing fragrance subject matter 
expertise and applying this for profitable business growth through 
concept, creation and implementation of fragrance development, 
internally with cross functional partners and through advantaged 
relationships with core fragrance houses. 

Principles Accountabilities:
 � Initiate and direct the development of new fragrances for global & 

regional projects.

 � Participate in brainstorming efforts and in the creating and writing 
of new fragrance product concepts. 

 � Generate ideas and build targeted fragrances that achieve the 
desired goal/emotional connection to Glade. 

 � Devise olfactive strategies for projects based on Brand portfolios, 
market analysis including concept, trends and targeted key 
market olfactive preferences.

 � Evaluate submissions objectively; drive creative development with 
fragrance houses to achieve desired olfactive positioning. 

 � Be creative, resourceful and open minded and make olfactive 
recommendations when needed.

 � Identify technical/innovation programs that can contribute to the 
overall category/customer strategy.

 � Leverage different types of relevant technologies for fragrance 
performance, hedonics and fragrance attributes.

 � Monitor relevant new market product introductions, fragrance 
trends and perspective, competitive brands and SCJ portfolio 
olfactive analysis.

 � Support fragrance development initiatives including ancillary 
products, scented sampling vehicles and brochure, sales and 
activation supporting materials. 

 � Build internal relationships - functionally and cross functional. 

 � Work closely with consumer insights and sensory teams to support 
and guide fragrance development.

Position Information
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 � Develop, manage, utilize, and promote the fragrance library. Have 
a thorough understanding of the fragrance library and use it as 
starting point for all briefs. 

 � Continue to build olfactive knowledge within appropriate markets 
by staying current on market trends and understanding how this 
connects to the olfactive. 

 � Work closely with fragrance suppliers to leverage creative resources.

 � Work closely with internal partners to handle projects seamlessly.

 � Be collaborative and inclusive and leverage abilities of all team 
members.

 � Regularly update and present to senior management.

Qualifications
 � Bachelor’s degree in an industry appropriate degree (chemistry, 

formulation). Masters preferred

 � Minimum 10 years of experience in fragrance evaluation for fine 
fragrance, beauty and personal care categories

 � Knowledge of perfumery language and materials

 � Strong olfactive articulation and ability to direct fragrance 
development with fragrance supplier perfumery teams

 � 20 – 30% travel potential 

 � Strong presentation skills

 � Strong olfactive skill set 

 � Ability to devise olfactive strategies

 � Strong project management skills

 � Team player

 � Creative brief writing

 � Consumer and market understanding

 � Ability to translate marketing concepts into olfactive directions

 � Global olfactive knowledge 

 � Business Acumen

 � Strong interpersonal, written and oral communication skills

 � Strong project management skills
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Racine, WI and Surrounding Area
Racine, WI
Racine, WI is located on Lake Michigan approximately 60 miles north 
of Chicago and 20 miles south of Milwaukee. Racine is a port of entry, 
and its manufactures include farm machinery, processed foods, 
automobile parts, machine tools, floor wax, and electrical equipment.
The city has been a major industral center for much of its history and the 
Gateway Technical Institute is also located in Racine. The Lake Michigan 
shoreline along Racine has much to offer with scenic vistas from Cliffside 
Park, North Beach offering cool relief in the summerand Festival Hall 
overlooking the Harbor. Many festivals and events are held on the 
shoreline each year. Along the Root River are a series of parks and trails 
accessible to the public, a great place for hikers, fishermen and kayakers.

Milwaukee, WI
Milwaukee is the 30th most populous city in the United States and 
located on the southwestern shore of Lake Michigan. With a population 
of 600,000, Milwaukee is the main cultural and economic center of the 
Milwaukee–Waukesha–West Allis Metropolitan Statistical Area.  The 
Milwaukee metropolitan area ranks fifth in the United States in terms 
of the number of Fortune 500 company headquarters as a share of the 
population, and is a thriving business hub.

Milwaukee has a long history of musical activity. In the early 20th century 
guitar legend Les Paul, and pianist Liberace were some of the area’s most 
famous musicians. Paramount Records, primarily a jazz & blues record 
label, was founded in a northern suburb of Milwaukee, in the 1920s & 
1930s. Hal Leonard Corporation, founded in 1947 is one of the worlds 
largest music print publishers, and is headquartered in Milwaukee. 
Milwaukee has enjoyed a vibrant history of rock, hip hop, jazz, soul, blues, 
punk, industrial music, electronica, world music, and pop music bands. 
The city hosts an annual lakefront fair called Summerfest, listed in the 
Guinness Book of World Records as the largest music festival in the world.

Milwaukee is filled with fine arts and entertainment venues. The 
Milwaukee Art Museum is perhaps Milwaukee’s most visually prominent 
cultural attraction. The Grohmann Museum, at Milwaukee School of 
Engineering is home to the world’s most comprehensive art collection 
dedicated to the evolution of human work. Discovery World, Milwaukee’s 
largest museum dedicated to science, is just south of the Milwaukee Art 
Museum along the lake front. And Milwaukee County is known for its 
well-developed Parks of Milwaukee park system, which offers facilities 
for sunbathing, picnics, grilling, disc golf, and ice skating. Fine diners will 

Location Information
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delight in The King and I Thai restaurant, and sight seers can take pleasure 
in viewing “The Domes,” a conservatory featuring an exotic diversity of 
floral gardens and tropical jungle. Other hotspots include the Harley-
Davidson headquarters, the Holy Hill shrine, and Milwaukee County Zoo.

Shoppers will find an eclectic and complex array of shopping venues in 
Milwaukee. The Bayshore Town Center is an open-air mall outfitted with 
new high-end retailers and the IPic entertainment complex (including 
a movie theatre, bowling alley, bar and restaurant.) Offerings include 
the likes of Banana Republic, Fossil and the area’s only Trader Joe’s. 
Brookfield Square offers more than 110 stores, including fashionable 
retailers like H&M, the Buckle and Aldo, and a recently expanded dining 
options including Flemings Prime Steakhouse & Wine Bar and Stir Crazy. 
One thing is certain about downtown Milwaukee’s retail – it’s anything 
but ordinary. This shopping hub offers many furnishings, fashions, and 
accessories, but it’s their one-of-a-kind shops that make them stand out.

Milwaukee has one of the highest per capita student populations in 
North America, ranking 6th among U.S. and Canadian cities. Milwaukee 
maintains Milwaukee Public Schools (MPS), the largest school district in 
Wisconsin and 33rd in the nation - they are also home to nearly 30 private 
or parochial high schools. Some of their popular universities and colleges 
include Bryant & Stratton, Carroll University, Medical College of Wisconsin, 
University of Wisconsin, and Milwaukee Area Technical College.

Chicago, IL
Chicago is located in northeastern Illinois at the southwestern tip of Lake 
Michigan. Chicago’s history and economy are closely tied to its proximity 
to Lake Michigan, which moderates Chicago’s climate. The outcome of 
the Great Chicago Fire led to the largest building boom in the history of 
the nation and ultimately the skyscraper era. Today, Chicago’s skyline is 
among the world’s tallest and most dense. Chicago has one of the largest 
gross metropolitan products in the nation and has been rated as having 
the most balanced economy in the United States. Chicago was named 
4th most important business center in the world in the MasterCard 
Worldwide Centers of Commerce Index. 

Chicago Public Schools is the governing body of a district that contains 
over 600 public elementary and high schools citywide, including several 
selective-admission magnet schools. The school district ranks as 3rd 
largest in the U.S.  Chicago also has a large network of private schools 
primarily administered by various religious denominations. Chicago is 
also home of the prestigious Chicago Academy for the Arts, an arts high 
school heralded as the best arts high school in the country.

Chicago was named the Best Sports City in the United States by The 
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Sporting News in 1993, 2006, and 2010. The city is home to many teams 
who need no introduction, such as the Chicago Cubs, Chicago White Sox,  
Chicago Bears, Chicago Bulls, Chicago Fire, and Chicago Blackhawks. The 
Chicago Marathon has been held since 1977. In 1994, the United States 
hosted a successful FIFA World Cup with games played at Soldier Field on 
Chicago’s downtown lakefront. Chicago has also hosted major wrestling 
matches, including WrestleMania 22, and pay-per-view events. 

When Chicago incorporated in 1837, it chose the motto “Urbs in Horto,” 
a Latin phrase wmeaning a “City in a Garden”. Today the Chicago Park 
District consists of 552 parks with over 7,300 acres of municipal parkland 
as well as 33 sand beaches along Lake Michigan, 16 historic lagoons and 
10 bird and wildlife gardens. Nine lakefront parks render the Chicago Park 
District the nation’s largest municipal harbor system. 

Any shopping adventure in Chicago should begin with the granddaddy 
of all Chicago retail: The Magnificent Mile. This cosmopolitan, history-
packed section of Michigan Avenue teems with shopping, dining, and 
entertainment treasures that make any vacation unforgettable. Chicago’s 
shopping destinations also extend throughout the city. Chicago’s Loop 
has been a shopper’s paradise for more than a century and is anchored by 
State Street, where you can stroll through the legendary Macy’s on State 
Street that’s part retail mecca, part history museum. And don’t miss the 
boutiques that line the streets of Chicago’s diverse neighborhoods.

Chicago’s theatre community spawned modern improvisational theatre.
Renowned Chicago theater companies include the Steppenwolf Theatre 
Company, the Goodman Theatre, and the Victory Gardens Theater. 
Chicago offers Broadway-style entertainment at theaters such as Ford 
Center for the Performing Arts Oriental Theatre, Bank of America Theatre, 
etc. Classical music offerings include the Chicago Symphony Orchestra, 
recognized as one of the finest orchestras in the world. Also performing 
regularly at Symphony Center is the Chicago Sinfonietta, a more diverse 
and multicultural counterpart to the CSO. In the summer, many outdoor 
concerts are given in Grant Park and Millennium Park. 

Chicago cuisine lays claim to a large number of regional specialties. 
Included among these are its nationally-renowned Chicago-style hot dog 
and the deep-dish pizza, although locally, the Chicago-style thin crust 
is also popular. There are two other distinctly Chicago sandwiches, the 
Italian beef sandwich, and the Maxwell Street Polish. Portillo’s is one of 
the most dominant chains among local-cuisine restaurants. The grand 
tour of Chicago cuisine culminates annually in Grant Park at the Taste of 
Chicago, the largest food festival in the world. Chicago has developed 
into one of the world’s premiere restaurant cities.
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Location Links

Racine Area Links
City of Racine, WI 
www.cityofracine.org

Real Racine 
www.realracine.com

Racine Wisconson 
www.racine.wi.net

Milwaukee Area Links
City of Milwaukee 
www.city.milwaukee.gov

Visit Milwaukee 
www.visitmilwaukee.org

Chicago Area Links
City of Chicago 
www.cityofchicago.org

Chicago Convention Bureau 
www.choosechicago.com

Arts and Entertainment
Milwaukee Art Museum 
www.mam.org

Discovery World 
www.discoveryworld.org

Milwaukee Ballet 
www.milwaukeeballet.org

Chicago Theatre 
www.thechicagotheatre.com

Symphony Orchestra 
www.cso.org

Millennium Park 
www.millenniumpark.org

Lincoln Park Zoo 
www.lpzoo.org

Shopping
Milwaukee Shopping 
www.milwaukeedowntown.com/
explore-downtown/shopping

Bayshore Town Center 
www.bayshoretowncenter.com

Brookfield Square 
www.shopbrookfieldsquaremall.
com

Chicago Shopping 
www.chicago.com/shopping

Downtown Shopping 
www.mypersonalcityshopper.com

Magnificent Mile 
www.themagnificentmile.com

Racine, WI and Surrounding Area
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Education
Milwaukee Public Schools 
mpsportal.milwaukee.k12.wi.us

University of Wisconsin 
www4.uwm.edu

Carroll University 
www.carrollu.edu

Chicago Public Schools 
www.cps.edu

Chicago Education 
www.chicagoeducation.com

Professional Sports
Green Bay Packers 
www.packers.com

Milwaukee Brewers 
www.milwaukee.brewers.mlb.com

Chicago Bears 
www.chicagobears.com

Chicago Blackhawks 
blackhawks.nhl.com

Chicago Bulls 
www.nba.com/bulls

Chicago White Sox 
chicago.whitesox.mlb.com

Real Estate
Milwaukee Realty 
www.milwaukeerealtyinc.com

ShoreWest Realtors 
www.shorewest.com

Great Chicago Real Estate 
www.greatchicagorealestate.com

Rubloff Real Estate 
www.rubloff.com

News
WISN 12 
www.wisn.com

Milwaukee Journal Sentinel 
www.jsonline.com

Chicago Tribune 
www.chicagotribune.com

WGN TV 
www.wgntv.comRacine Area Links
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Skill Survey 
Product Development Scientist 

Name:        Date:       
 

1. Outline University Degree(s) with date(s): (Please provide the Name, the Location and the 
Phone # of each Institution & YOUR BIRTHDATE - so we can conduct degree confirmation 
checks) Note: This date is required by the colleges/universities to complete degree 
confirmation checks, and will only be used for that purpose. Your birth date will not be 
supplied to the client.  

      

2. Outline your expertise and years of experience in the evaluation, research, development 
and commercial launch of new fragrances and fragrance products? 

      

3. What is the average number of new fragrance/fragrance products you release (or have 
released) annually?  

      

4. Describe the most commercially successful fragrance/fragrance product you have created, 
developed and released? What were the key drivers of this product's success? 

      

5. Provide an overview of a highly complicated fragrance development project you had project 
ownership for (please note we are looking for general information showing technical and 
problem solving abilities, proprietary information is neither requested nor desired). What 
were some of the roadblocks you encountered and how did you use your technical 
knowledge, understanding of the consumer fragrance marketplace, and problem-solving 
abilities to complete the project? 

      

6. Give an overview of your experience leveraging different types of relevant technologies for 
fragrance performance, hedonics and fragrance attributes. 

      

7. Describe your experience working with consumer insights and sensory teams to support 
and guide fragrance development. 



      

8. Provide an example where you were able to be collaborative, work cross functionally, 
leverage the abilities of a range of team members and gain buy-in within your organization 
in order to successfully launch a new technology, process or innovative idea which was 
ultimately commercially successful. 

      

9. What is your comfort level with travel? Do you have a maximum % level of travel or # of 
days/week away from home that you could sustain? 

      

10. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

11. Are you a US Citizen? If no, what is your Visa status and provide the type of Visa that you 
are currently working under and any restrictions/issues our client will have to deal with. 

      

12. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      
 

References  
Please provide three to six references. The first priority is past bosses, then employees, then 
peers. 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567, 
Email: bob.smith@abccorp.com. 
Was Business Director, my direct boss, while I was a Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 
1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       
 



 
Our Candidate Scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can 
tell that some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside 
now and grade the rest.  The grading sheet will help you objectively weigh all the Must Haves and even the preferences in 
such a way that at the end of using the grading sheet process you can be pretty sure who the A plus candidates are, who 
the A candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

 

Candidate Comparison-Scorecard                            Grade:_____                    Grader’s Name:________ 

Candidate Name:                                            
 

Client Name: SC Johnson                                  Hiring Mgr:  
 

 
Position: Product Development Scientist                     HR Rep’s Name: N/A  

 
Attribute A/B/C Comment 

1. Education 
A =  M.S. in qualified, appropriate field  
B = BS in qualified, appropriate field 
C = No BS Degree 

  

   

2. Expertise and experience in the evaluation, 
research, development, and commercial launch of 
fragrance(s) and related products. 
A = Extensive- >10years experience 
B = Medium – 10 years or less experience 
C = Low- Diverse background with some 
applicable experience 

  

   

3. Average number of fragrance products 
released 
A = Extensive 
B = Some 
C = Low or none 

  

   

4. Most commercially successful 
fragrance/fragrance product you’ve created, 
developed, and released. 
A = Specific example that demonstrates success 
of product 
B = General answer that demonstrates some 
experience in this area 
C = Minimal experience in this area 

  

   

5. Overview of highly complicated fragrance 
development project 
A = Well defined example that demonstrates 
experience and understanding in this area 
B = Medium: General answers showing some 

  



 
Our Candidate Scorecard is a form you complete on every candidate you have now screened as a potential fit. If you can 
tell that some of the candidate’s are probably C level in a superficial overview in comparison to others you set those aside 
now and grade the rest.  The grading sheet will help you objectively weigh all the Must Haves and even the preferences in 
such a way that at the end of using the grading sheet process you can be pretty sure who the A plus candidates are, who 
the A candidates are, and who the B candidates are. Then we focus on scheduling for the A’s. 
 

understanding in this area 
C = Low: little experience developing fragrances 

   

6.  Experience leveraging different technologies 
for fragrance performance, hedonics, and 
attributes. 
A = Well defined example that demonstrates 
extensive experience in this area 
B = General example that demonstrates some 
experience in this area 
C = Minimal expertise in this area 

  

   

7.  Experience working with consumer insights 
and sensory teams 
A = Extensive experience/ successes 
B = Some experience/ successes 
C = Minimal or no experience 

  

   

8. Experience working cross functionally 
A = Extensive 
B = Medium  
C = Low- Diverse background with some 
applicable experience 

  

   

9. Comfortable w/ travel 
A = Road warrior-wide open to travel as required 
B = Open to travel only up to 30% 
C = Open to less than 30% travel 

  

   

11. Are you a US citizen? 
A = Yes 
B = No-Visa 

  

   
Grading Point System: 
A’s = 4 
B’s = 3 
C’s = 2 
Bonus Points = 1 
Now add up the numerical value of each grade and 
then divide by the total number of grades 

 Total Points 
 
Divided by __ grades = 
 
Avg. Grade 
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