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Company Information

Sandream Impact, LLC 
Sandream Impact, LLC was formed by the merger of Sandream 
Enterprises and Impact Colors in the beginning of 2016. This merger 
combined the resources of two successful organizations allowing them 
to offer customers a greater range of products, technical support and 
services.

In the color division, Sandream Impact provides an extensive variety of 
high quality effect pigments and visual delivery systems to the cosmetic, 
personal care and industrial markets worldwide. Their Special Effect 
Pigments offer intense and dramatic colors with a broad variety of 
pearlescent, iridescent, shimmering, and complex effects. They can be 
used in a variety of applications, ranging from color cosmetics for eye, 
lip and face, nail polish and personal care to products that gently diffuse 
ambient light to help minimize the appearance of fine lines and wrinkles.

“We believe in Honesty, Integrity, Openness, Attentiveness, 
Reliability, Vision, Partnership and Relationship. By combining 
both companies’ expertise in life science and pigment 
technologies and services, we’re fully committed to help our 
worldwide clientele make creative, innovative and illuminate 
their products and deliver unique benefits to their own 
consumers."

In the life science division, Sandream Impact has established strong 
positions in the following areas by representing leading manufacturers 
and developing their own proprietary materials:

• Cosmetic active ingredients, with unique combination of textures and 
active functions.

• Active pharmaceutical ingredients (API), such as antibiotics, topical 
actives and sun screens. Sandream Impact also provides FDA 
regulatory consulting and registration services.

• Nutraceuticals including botanical extracts, vitamins and 
cosmeceuticals – this is a very dynamic market with many ingredients 
are used in both nutritional and personal care markets. 

Together with its member companies and affiliates in Asia, Europe, North 
America and South America, Sandream Impact consistently provides 
customers with:

• Unique and novel ingredients with superior quality and competitive 
price

• Local inventory with prompt delivery

• Exceptional customer service

• Technical support

• Regulatory Compliance

www.sandreamllc.com

www.impactcolorsinc.com

www.sandreamimpact.com

http://www.kochind.com
http://www.sandreamimpact.com/
http://www.sandreamllc.com
http://www.sandreamllc.com
http://www.impactcolorsinc.com/
http://www.impactcolorsinc.com
http://www.sandreamimpact.com
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Corporate Culture
Mission Statement

"Sandream Impact LLC delivers a full spectrum of color effect pigments, 
cosmetic active and life science ingredients to the Color Cosmetics, 
Personal Care, Nutraceuticals and Pharmaceutical Markets Worldwide. We 
are a team of passionate and enthusiastic experts focused on technically 
advanced products that will provide our customers and marketplace with 
maximum impact and inspiration. 

We are committed to:

• Special and innovative ingredients as well as costing saving 
alternatives.

• Product quality and consistency. 

• Personal attention and stellar service.

• Partnership and team work. 

• Ethical practices in our dealings with our customers, suppliers, staff 
and community at large."

Click to visit Sandream Impact's YouTube Channel.

Sandream Impact YouTube Channel

Corporate Culture Information

http://www.kochind.com
https://www.youtube.com/channel/UCFrmodh1UT_qaltVWCKoPLQ
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Sandream Impact Products
Effect Pigments: Sandream Impact provides 
an extensive variety of high quality effect 
pigments and visual delivery systems to 
the cosmetics and personal care markets 
worldwide.

Its specialties include color travel pearls on 
different substrates, fluorphlogopite and aluminum based high definition 
colors, natural ester dispersed pigments, bismuth powders, and so on. 

Its effect pigments offer intense and dramatic colors with a broad variety 
of pearlescent, iridescent, shimmering, and complex effects. They can be 
used in a variety of applications, ranging from color cosmetics for eye, 
lip and face, nail polish and personal care to products that gently diffuse 
ambient light to help minimize the appearance of fine lines and wrinkles.

Within its visual delivery system, Sandream Impact provides unique and 
special vision beads and natural petals.

Cosmetic Active Ingredients: Sandream 
has a variety of UV absorbers, skin whiteners/
lighteners as well as a wide range of anti-
oxidant, anti-aging, moisturizing, preservative & 
multifunctional agents.

Its specialties include clinically proven anti-
aging, whitening and brightening ingredients

Nutraceuticals: Sandream Impact carries a 
well selected line of vitamins, botanical extracts 
and nutraceuticals/cosmeceuticals.  Many 
ingredients are used in both nutritional and 
personal care markets such as Niacinamide, 
Vitamin-E, HA, Chitosan, N-Acetyl Glucosamine, 
Resveratrol, Tea Extract and so on. 

Pharmaceuticals: Representing FDA approved sunscreen, antibiotic 
and topical actives such as popular UV absorbers, Salicylic Acid, Bacitracin 
Zinc and Polymyxin B Sulfate. Sandream Impact also provides FDA 
regulatory consulting and registration services.

 

Product Information

SynMira - Ice 98 Series

Vitamins & 

Cosmeceuticals

Herbal Extracts

http://www.kochind.com
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Peter Zhang, President 
Peter was born and grew up in Beijing, China.  After receiving his 
Master's degree in a top business school, he joined Sinochem’s New 
Business Development Division in 1989. Within 2-3 years, he successfully 
developed a cosmeceutical product for export. Based on his due 
diligence, Sinochem invested into a production plant and commercially 
export it overseas.

In 1992, he was assigned to Sinochem American Holdings in New York 
City responsible for its finance and accounting activities. He was the 
project leader for the first Chinese company ever issuing $100 million 
commercial paper in the US capital market. In 1993 – 1995, while working 
full time, he earned his EMBA from Baruch College in New York City.

In 1996, Peter left Sinochem and joined Pritzker family’s Marmon Group 
in Chicago and was sent to Shanghai as General Manager of a Marmon 
company which distributed industrial and consumer products in China. 
This gained him a rich experience in selling to the China market and 
managing a company.

In the end of 1998, he came back to New York City to reunite with his 
family and joined Nichimen America (renamed to Arysta LifeScience 
in 2002 after merger with Tomen). He was the Director of Sales and 
Business Development in charge of US - China/Japan businesses. This 
career enriched his knowledge of US and Asian markets in the life science 
sectors.

After almost 8 happy years with Nichimen/Arysta, he decided to pursue 
his biggest dream in life – forming his own company. That’s how 
Sandream Enterprises was born in Aug 2006.

In the end of 2015, Sandream merged with Impact Colors and both 
companies transferred their businesses into Sandream Impact LLC. In 
10 years, Sandream has grown from a 2 person company into today’s 20 
employees, equipped with an application lab, a blend/dispersion facility 
and warehouse on site. 

 With a strong international background and many years working for 
Chinese, US and Japanese multinationals, Peter built his own company 
into a valuable asset. He attributes his success to his personality and 
knowledge of business management. He believes in fairness, reputation, 
superior service and respecting others.

He lives with his wife and younger son in Basking Ridge, NJ. He loves 
many sports although does not excel in any. If you ask him what makes 
him happy, he’d tell you: a few true friends, traveling, golf, tea, Zen and 
trying his best to elevate not just his but others’ lives as well.

Hiring Team

Peter Zhang

http://www.kochind.com
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VP, Sales & Marketing
Role

Manages sales activities of Sandream Impact LLC by performing the fol-
lowing duties personally or through subordinates. Reports to the Presi-
dent. 

Responsibilities 

 � Develop and implement sales plans to achieve corporate goals.

 � Develop sales forecasts and set performance goals for direct reports.

 � Maintain market information to determine customer needs and 
pricing.

 � Direct staffing, training, and performance evaluations to develop and 
control sales program.

 � Direct channel development activity and ensure sales distribution by 
establishing and monitoring sales territories, quotas, and goals and 
taking remedial action where required.

 � Assume responsibility for key accounts as directed.

 � Assign sales responsibilities to sales representatives.

 � Represent company at trade association meetings.

 � Design and deliver sales presentations to key clients in coordination 
with sales representatives.

 � Meet with key customers, assist sales representatives with 
maintaining relationships and negotiating and closing deals.

 � Contribute to team working internally to ensure efficient operation of 
the supply chain and effective and efficient sales activities.

 � Identify and promote new opportunities to develop resources.

 � Meet the budget.

 � Assist with preparation of manuals and technical publications.

 � Prepare regular sales reports showing sales volume, potential sales, 
and areas of proposed client base expansion.

 � Monitor, evaluate, and report on the activities and products of 
competitors.

 � Travel as required to meet corporate goals.

Position Information

http://www.kochind.com
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Qualifications

 � 10+ years' sales experience within the cosmetic and personal care
industries. Specific experience selling color effect pigments to 
these markets. Experience in cosmetic actives is a big plus.

 � A developed network and relationships within the cosmetics and
personal care industries along with a successful track record of sales 
growth.

� A self-starter with a hunter mentality and an entrepreneurial mindset.

� 3 - 5 years' management experience.

� Strong communication and presentation skills.

� Technical degree is highly preferred, but not required.

� Experience selling to L'Oréal is a plus. 

http://www.kochind.com
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Location Information
Fairfield, NJ and New York City, NY
Fairfield is a township in far northwestern Essex County, New Jersey. The 
township is bisected by Interstate 80 and Route 46. A little over 7,000 
people live in the 10.5 square miles the township covers.

Essex County is well situated in the northeastern corner of the state 
of New Jersey, strategically nestled near the heart of the New York 
Metropolitan area. Located in one of the nation's wealthiest regions, 
the county is home to nearly 800,000 residents, a vibrant and diverse 
business community that is second to none. Essex County offers many 
extraordinary attributes including highway access, quality of life, 
educated workforce, and diverse housing stock.

The Essex County Parks System features 22 parks and a variety of 
recreation facilities that are dynamic locations to enjoy the outdoors, 
engage in athletic competitions and get closer to nature.  The famous 
Cherry Blossom Festival attracts tens of thousands who descend on 
Branch Brook Park to view the 4,300 trees that present a great display 
of spring color. Their free summer concerts draw music enthusiasts who 
enjoy every genre from jazz to rock ‘n roll to rhythm and blues to classical. 
Turtle Back Zoo has been identified as the best zoo in New Jersey. 
Olympic figure skaters train at the ice arena, people climb through the 
trees at Treetop Adventure Course and artists create their masterpieces at 
Riker Hill Art Park.

The county is also home to many entertainment venues, such as the 
Wellmont Theater, Mini Golf Safari, and JumpNasium, as well as cultural 
attractions, such as the Newark Museum, Montclair Art Museum and 
Eagle Rock Reservation. There are a wealth of wonderful places to 
experience, explore and embrace in Essex County.

New York City, NY

New York City comprises 5 boroughs sitting where the Hudson River 
meets the Atlantic Ocean. At its core is Manhattan, a densely populated 
borough that’s among the world’s major commercial, financial and 
cultural centers. Its iconic sites include skyscrapers such as the Empire 
State Building and sprawling Central Park. Broadway theater is staged 
in neon-lit Times Square. The city is 
sometimes referred to as “The City that 
Never Sleeps”, while other nicknames 
include Gotham and the Big Apple.

 To learn more about New York City, 
click the picture on the right. 

Fairfield, NJ

Cherry Blossom Festival

The Wellmont Theater

New York City, NY

Expedia: One Day in New York

http://www.kochind.com
https://www.youtube.com/watch?v=T5EYO-LRMxs
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General Area Links
Township of Fairfield 
www.fairfieldnj.org

Essex County 
essexcountynj.org

Official NYC Guide 
www.nycgo.com

Shopping
The Mall at Short Hills 
www.shopshorthills.com

Willowbrook Mall 
www.willowbrook-mall.com/
en.html

Shopping NYC 
www.nyctourist.com/shopping

Arts & Entertainment
Jersey Family Fun                         
www.jerseyfamilyfun.com/things-
to-do-with-kids-in-essex-county

Central Park 
www.centralpark.com

Broadway 
www.broadway.com

Education
Fairfield Public School 
www.fpsk6.org/fps

New Jersey Department of 
Education 
www.nj.gov/education

NYC Department of Education 
schools.nyc.gov

Sports
New Jersey Sports                             
www.nj.com/sports

New York City Sports 
www.nyc.com/sport_tickets

News
Essex County News 
www.nj.com/essex

The New York Times 
www.nytimes.com

Real Estate
Zillow - Fairfield, NJ 
www.zillow.com/fairfield-nj

Zillow - New York City, NY 
www.zillow.com/new-york-ny

Fairfield, NJ and New York City, NYLocation Links

http://www.kochind.com
http://www.fairfieldnj.org
http://essexcountynj.org/
http://essexcountynj.org/
http://www.nycgo.com/
http://www.shopshorthills.com
http://www.willowbrook-mall.com/en.html
http://www.willowbrook-mall.com/en.html
http://www.mybergen.com/shopping-nj-northern-new-jersey-bergen-county
http://www.nyctourist.com/shopping
http://www.jerseyfamilyfun.com/things-to-do-with-kids-in-essex-county
http://www.jerseyfamilyfun.com/things-to-do-with-kids-in-essex-county
http://www.centralpark.com
http://www.centralpark.com
http://www.fpsk6.org/fps
http://www.nj.gov/education
http://schools.nyc.gov
http://www.nj.com/sports
http://www.nyc.com/sport_tickets
http://www.nj.com/essex
http://www.nytimes.com/
http://www.zillow.com/fairfield-nj
http://www.zillow.com/new-york-ny


Sandream Impact, LLC
VP, Sales & Marketing 10

Ropella | Executive Search and Consulting — Chemical and Allied Industries | www.ropella.com

If you have open positions in your organization, 
give us a call and put our people and our process 

to work for you.

ROPELLA
G R O W I N G  G R E A T  C O M P A N I E S

TM

8100 Opportunity Drive, Milton, Florida 32583
850-983-4777 | www.ropella.com

For more information contact:

Robbie Ropella

President - Executive Search

Ropella  

850-983-4883

robbie@ropella.com

http://www.kochind.com
http://ropella.com/toc.htm


 

 

 

Skill Survey 
VP of Sales and Marketing  

Name:        Date:       
 

1. Outline University Degree(s):  
(Please provide the Name, the Location, and the Phone Number of each 
Institution) 

      

2. Provide an overview of your expertise, including years' of experience, in sales, marketing 
and business development to the personal care and cosmetic industries. Please highlight 
all experience related to pigments and/or cosmetic actives. 

      

3. Share two examples that demonstrate your ability to drive sales and significantly increase 
customer base and/or market penetration or increase margins on existing volumes to 
existing customers without business loss. 

      

4. Provide an overview of the major personal care customers with whom you have current 
contacts. At what level and function are the majority of your connections within these 
organizations?  

      

5. Describe your experience working within lean organizations where you had to "wear a lot of 
hats". What did you like about this type of work environment? What did you find 
challenging? 

      

6. Outline your people management experience. What is the largest team you have lead and 
what were the functions of those who reported to you?  

      



7. Describe your leadership style. What are the most effective methods you have found to 
mentor, grow and develop, and build into a cohesive team, those who report to you? 

      

8. What is your comfort level with travel? Do you have a maximum % level of travel or # of 
days/weeks away from home that you could sustain? 

      

9. Tell us about any non-compete and/or employer restrictions that you may have. Please 
provide these documents for our review. 

      

10. If asked one of the following questions during an interview, how would you answer? 
 Why are you considering this opportunity? (or) What motivated you to consider a job 
change at this time? 

      

11. Have you ever applied, either directly or through a third party, for any role with Sandream 
Impact? If so what was the date of your most recent application (month/year)? 

      

Relocation Acknowledgement 
As evidenced by my initials below, I       acknowledge the requirement to relocate to the 
Fairfield, New Jersey area for the specific opportunity with Sandream Impact and am willing to 
do so if hired. I fully understand that this acknowledgment is a requirement for the interview 
process and states that I have already spoken with any necessary parties (i.e. spouse, 
significant other, children, parents, etc.) who may directly be impacted by my final decision to 
relocate. 

Initials               



 
References  
Please provide three to six references. The first priority is current and/or past supervisors, then 
employees, then peers, then customers (where appropriate). 
 

Example: Bob Smith, currently - Business Director at ABC Corporation 412-123-4567,  
Email: bob.smith@abccorp.com. Was Business Director, my direct supervisor, while I was a 
Manager at ABC Corporation. 
 

We will NOT contact any references until after completing the 

interview process and not without notifying you first. 

 

1)       
 
2)       
 
3)       

 
4)       
 
5)       
 
6)       
 

 



Our Candidate Comparison Score Card is to be completed on every candidate you have 
now screened as a potential fit. If you can tell that some of the candidates are probably 
Low level (in a superficial overview) in comparison to others you set those aside now 
and just score the rest. The Score Card will help you objectively weigh all the Must 

Haves and even the preferences in such a way that at the end of using the Score Card 
process you can be pretty sure who the High plus candidates are, who the High 

candidates are, and who the Medium candidates are. Then we focus on scheduling for 
the High Potentials. 

 

  

 

Candidate Comparison-Scorecard   Grader's Name: 

Candidate Name:   Grade: 

Client Name: Sandream Impact   Hiring Mgr: Peter Zhang 

Position: VP of Sales and Marketing    HR Contact:  

Salary Range: $125,000 - $175,000 
  

Candidate 
Base:                        Bonus: 

Communications: L = Heavy Accent - Hard to Understand    M = Accent - Understandable    H = No Accent 

- Easy to Understand 

Comment: 
  

 
  

Attribute H/M/L Comment 

1. Education 
H = Four year degree in related field. 
M = +1/2 Technical degree 
L = N/A 

    

      



2. Cosmetics Sales 
H = 10+ years sales experience within 
the cosmetic and personal care 
industries, including experience selling 
color effect pigments and cosmetic 
actives. 
M = 10+ years sales experience within 
the cosmetic and personal care 
industries, without experience selling 
color effect pigments and cosmetic 
actives. 
L = Less than 10 years sales ears 
sales experience within the cosmetic 
and personal care industries. 

    

      

3. Sales Drive Examples 
H = Two specific examples which 
demonstrate an ability to drive sales, 
significantly increase customer base 
and market penetration, or increasing 
margins on existing volumes to 
existing customers without business 
loss. 
M = Two general answers which 
indicate success in this area. 
L = Answer does not demonstrate 
expertise or success in this area. 

    

      

4. Current Customer Contacts 
H = Strong, significant connections 
within cosmetics and personal care 
industry, particularly the large 
diversified manufacturers and contacts 
are decision makers within these 
organizations. Has experience selling 
to L'Oreal. 
M = Has a broad applicable customer 
base within the cosmetics and 
personal care industry. 
L = Has a limited, but relevant, 
regional customer base. 

    

      



5. Lean Organization Experience 
H = "Wearing a lot of hats" is a 
significant part of current role. 
M = Has "worn a lot of hats" in a 
previous role. 
L = Minimal expertise in this area. 

    

      

6. Team Management 
H = Has successfully managed teams 
of 5-7 people in various job functions. 
M = Has successfully managed teams 
of 3-5 people in various job functions. 
L = Minimal team management 
experience. 

    

      

7. Leadership Style 
H = Answer indicated a well thought 
system for maximizing the potential of 
a team. 
M = General answer indicating some 
leadership abilities. 
L = Answer does not indicate proven 
leadership skills. 

    

      

8. Travel 
H = Road Warrior - open to extensive 
travel greater than 60%. 
M = Will travel up to 50% but prefers 
less. 
L = Not Applicable. 

    

      

9. Non-Compete 
H = No relevant non-compete or non-
disclosure in place. 
M = Has a peripheral non-compete or 
non-disclosure in place - could limit 
some activities. 
L = Has a strong relevant non-
compete or limiting non-disclosure. 
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